



































Competition, open to 
students of Texas’ five 
schools of architecture, 
supervised by Donald S. 
Nelson, chairman Educa- 
tional Committee, Texas 
Society of Architects— 
Herbert M. Tatum, Pres- 
ident. 





Featherlite 1952 Award: 

















FRONT ROW, left to right: Award Winners R. A. Yeager, Texas A. & M. College; Vernon Kim, Texas 
Technological College; Tom Conger, University of Texas, and John A. Toline, U. of T. BACK ROW: Charles 
E. Nolan, Jr., Texas Tech.; Terrence Doane, Texas Tech.; Geraldine Kirkwood, Texas Tech.; Ben Lee 
Wilson, Texas Tech.; Nicholas Davis, Rice Institute; and Neil Lacy, Jr., Rice. NOT PICTURED: Winners 
Braman and Hill, Rice; Stein, Tatar and Ivy, University of Houston; Warren, U. of T.; Brandt, Gatton, 
Marion C. Smith, and Langston Smith, Jr., A. & M. 









Herbert M. Tatum, 1952 TSA president, pre- 

sents The Grand Award to Tom Conger, Uni- 

versity of Texas architecture student. Award 

was won on the basis of “straight-forward .2 
simplicity in plan and elevation.” 


The Second Annual Student Competition, sponsored by the Texas 
Society of Architects and The Featherlite Corporation, and open to 
Texas’ five schools of architecture — University of Texas... Rice 
Institute ... Texas A. & M. College .. . Texas Technological College 
... and University of Houston, had as its problem the designing of 
a Bus Station for An Interstate Bus Line. Awards totaling $2,500 
were presented students creating the best designs, incorporating 
advanced techniques in the use of expanded shale aggregate — at 
the recent TSA Convention in El Paso. Judges were Texas architects 
John G. York, chairman, Baldwin N. Young and Carl J. Young with 
John M. Dockery as Technical Adviser. The TSA-Featherlite Student 
Competition will be repeated in 1953. 
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In Dallas 
for FEATHERLITE Concrete — 


DALLAS CONCRETE CO. 
PRospect 8621 —-123 Commerce St. 


RED-D-MIX CORPORATION 
EMerson 6621 — Greenville at Mockingbird 


WAMIX, INC. 
STerling 2151— 2221 Irving Bivd. 


Cc. A. & J. W. VILBIG, JR. 
Riverside 6828 — 2026 Singleton Bivd. 
For FEATHERLITE Concrete Masonry Units, call 
NOLAN BROWNE CO. 
PRospect 7763 — 701 Singleton Bivd. 
For FEATHERLITE Precast Roof Deck, contact 


THE GEO. RACKLE & SONS CO. 
8400 Lyons Ave., Houston 
In Dallas Phone RI-1217 





FIREPROOF! INSULATING! 


Get the FACTS—and independent commercial laboratory data to support them—from 







JACK FROST, President 


ALEX MICKLE, Executive Vice President 
H. HICKS ALLEN, Vice President and Chief Engineer 
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Tower Petroleum Bidg. 


Oldest and Largest Producers of Expanded Shale Aggregate in the South 


Telephone PRospect 3452 











McAX in Dallas 


McAX displays its fine custom built work 
in the construction of this beautiful 


porcelain, neon sign and pylon in Dallas 
at 1440 Oak Lawn Avenue. 





McAX is proud to have been selected by the RAMCO Company, 
Engineers and Builders, to construct and erect this outstanding display. 


For The Finest In Signs 


Specify McAX 
4 mcmaTH | MSAX Jaxitrop 





ENGINEERS, DESIGNERS and MANUFACTURERS of PORCELAIN ENAMEL, PLASTIC and NEON SIGNS 
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OODEN coaches, wood-burning locomotives and kerosene headlights 

were standard fixtures of the early-day Katy train shown in the above 
illustration. During the last decades of the past century the expansion of 
southwestern railroads was transforming Dallas into a great wholesale and 
retail center. Typical of the Dallas retail expansion of that period was the 
founding of the Anderson Furniture Company in 1897. First located at 2101 
Elm Street, the original staff of the firm consisted of three people, Mr. Ander- 
son, his partner and a delivery man: From that horse and buggy era the 
Anderson Furniture Company has expanded with Dallas. In 1929 a branch 
store was established at 2222 North Harwood, which is today the Anderson 
Furniture Studio. This feature of the business under the present president of 
the business, Mrs. E. M. Anderson, has gained national recognition. The 
illustration used above is one of 46 in a 312-page history of the Katy Railroad 
recently published by the University of Oklahoma Press. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up to, the economic power and stability of the com- 
munity, They are counted as “oll friends” by thousands of satisfied customers 
in the Dallas Southwest. 
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WASHINGTON 


By Date MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation’s Capital 








The People’s Crusade 


A THE weeks have gone by since 
that momentous date of Novem- 
ber 4 the real dimensions of Gen- 
eral Eisenhower’s impressive victory 
have become more clearly evident. Here 
in Washington, this sensitive political 
capital which is now undergoing the 
change for which 
there inevitably 
came a time, the 
retrospections of the 
recent presidential 
campaign have 
brought more sharp- 
ly into focus the fac- 
tors primarily re- 
sponsible for the 
Eisenhower triumph 
and the significance 
of that triumph to the changing political 
characteristics of the American society. 

The most impressive result of the cam- 
paign, of course, was not the size or 
scope of the Eisenhower victory but the 
nature of it. Although his popular vote 
was huge, and his electoral majority 
more overwhelming still, the most sig- 
nificant aspect of his victory Jay in the 
appeal which his crusade generated 
among all classes of the American peo- 
ple, and not merely among those ele- 
ments who customarily adhere to the 
principles which in general identify the 
Republican party. It was clearly a tri- 
umph for a personality and a program, 
and not for a political party. 

It has long been axiomatic in politics, 
for instance, that a winning presidential 
candidate will carry with him into office 
other political aspirants of his party, and 
that a victory of landslide proportions, 
such as that achieved by General Eisen- 
hower, will be reflected in an overwhelm- 
ing control of the legislative branch of 
the government. Actually, however, the 
Republicans barely won a tenuous con- 
trol of both houses of Congress, and a 
number of stalwart Republicans and his 
personal friends, such as Senator Lodge 
in Massachusetts, were soundly defeated 
while their states were going for Gen- 
eral Eisenhower. Furthermore, such 
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frenetics as Senator McCarthy, who man- 
aged to get re-elected in predominantly 
Republican states, nevertheless ran far 
behind the Eisenhower vote in those 
states. And certainly with respect to the 
South, and his native state of Texas, the 
Eisenhower vote was expressive not of 
Republican strength but of the independ- 
ent thought and action of an intelligent 
and conscientious electorate. 

Indeed, the nature of the Eisenhower 
triumph was a tribute not only to him 
but to those millions of American voters 
who demonstrated a capacity cheerfully 
to ignore political coercions of all kinds 
and to vote jolly well as they pleased. 
This is as true of the millions who voted 
for Mr. Stevenson as of the larger num- 
bers who voted for General Eisenhower, 
for it is a significant fact that while the 
General was making heavy inroads in 
the normally Democratic strongholds of 
organized labor, racial minorities, and 
the solid South, the Governor was poll- 
ing many votes among the substantial 
middle and upper income groups who 
ordinarily would have voted Republican. 
The vote for each candidate crossed and 
re-crossed party lines. 

It was clear from the first, of course, 
that these eventualities could be antici- 
pated. When the campaign was begin- 
ning three months ago, this page in the 
August issue of DALLAS observed that 
General Eisenhower and Mr. Stevenson 
“will exert a fresh appeal on an elec- 
torate which too often has been surfeited 
with a callous regimentation in politics 
. . . The eventual outcome will be deter- 
mined far more by the free expression 
of the individual voters than by the ma- 
nipulation of bloc voting by organized 
minorities. In a very real sense, it will 
be a type of election which an entire gen- 
eration of Americans has never experi- 
enced before, and it is fully expected 
here that both political parties will un- 
dergo considerable permutation in the 
process.” 

While on the subject of that article of 
three months ago, it may be permissible, 
in the light of subsequent developments, 


to quote another passage. It was stated 
then that “one of the most remarkable 
aspects of the 1952 campaign is that the 
heaviest liabilities to be borne by Gov- 
ernor Stevenson and General Eisenhower 
will be the support accorded them by the 
titular heads of their parties, those who 
contested for the same office four years 
ago.... The outcome in November may 
well be determined by the relative dex- 
terity with which each nominee can dis- 
associate himself from the unpopularity 
of his predecessor.” 

Well, subsequent events told an elo- 
quent story. While General Eisenhower 
was unquestionably aided by the sage 
decision of Governor Dewey to devote 
his energies to New York where his pop- 
ularity is considerable but confined, 
Governor Stevenson had the appalling 
ill fortune to be “supported” by a Tru- 
man rampant. How much damage was 
inflicted on the cause of the high-minded 
and gentlemanly Mr. Stevenson by the 
degenerate performance of the President 
of the United States no one can accurate- 
ly measure, but it undoubtedly was enor- 
mous. It would be interesting to know 
how often during the campaign the 
scholarly Mr. Stevenson must have sup- 
plicated providence in the words of the 
philosopher, “Save, oh! save me from 
the candid friend.” 

Be that as it may, General Dwight D. 
Eisenhower, native of Texas and quon- 
dam citizen of Kansas. is now the presi- 
dent-elect of the United States and will 
be inducted into office on January 20. 
The tremendous vote accorded him am- 
ply testifies to the fact that he was elected 
not by the members of one political party 
but by voters of all political faiths; and 
it is the conviction of this observer that 
the time will come more than once in his 
political future when he will take com- 
fort from the knowledge that the people 
and not merely the Republicans elected 
him, for much of the opposition to his 
legislative program can be expected to 
develop on the Republican side of the 
aisle in Congress, and much of his sup- 
port from the Democratic minority. 

This will prove true as time goes on, 
for the crusade on which he has em- 
barked cannot reconcile with its objec- 
tives either the New Deal collectivism of 
one party or the Old Guard isolationism 
of the other. Inevitably, therefore, he 
must expect to.become the target of the 
extremists of both parties; and it will be 
at such times, fully as much as on No- 
vember 4, 1952, when he will need and 
deserve the confidence of the myriad 
millions of Americans whose destiny has 
been committed to his hands. 














NIGHTTIME IN DALLAS 





Modern rola 





BEACONS like the spires on the Republic National Bank, the Magnolia Petroleum Company and the Mercantile National Bank buildings greet Dallas’ 


LOOK at the nighttime Dallas sky- 
line will give the traveler, especial- 
ly the air traveler, an insight into the 
city’s philosophy of “speaking up.” No 
other city in Texas is as conscious of its 
skyline and of outdoor lighting as Dallas. 


travelers in the night. 


In a sense one of its landmarks, the 
Mercantile National Bank Building, was 
built from the sky downward. Its archi- 
tect, Walter W. Ahlschlager, Sr., said 
that one of the first requirements given 
him was that the building have a vertical 


RETAIL STORES like the Volk Brothers Company store at 5815 Live Oak let the silent salesmen in their 
windows remain on duty long after the doors are closed. Correct lighting is as much a part of modern 
architecture as rock and steel. 











tower with a big, four-faced clock on it. 

“The Civil Aeronautics Administra- 
tion permit limited the building height 
to 500 feet,” Mr. Ahlschlager recalled, 
“and I was told by the building commit- 
tee that they definitely wanted to hit 500 
feet—all the C. A. A. would allow 
them.” 

Picking a pylon for the top of a new 
building is no simple decision. The sign 
or ornament atop the building sets a 
tone; it is often seen miles away and 
identifies the building graphically in the 
public’s mind. 

Wind bracing, maintenance and econ- 
omy of operation are other factors the 
architect must think about in choosing a 
pylon. 

On a clear night, the Mercantile Bank 
clock can be read as far away as eight 
miles. The clock is 24 feet in diameter 
and there are two miles of colored tub- 
ing to light the pylon above the clock. 

The flying red Pegasus that turns 
above the Magnolia Building is an old 
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skyline friend to Dallas residents and to 
aviators as well. 

Pilots have reported seeing it at a dis- 
tance of 75 miles on a clear evening. The 
Magnolia Petroleum Company says that 
its flying red horse is one of the world’s 
largest revolving signs. It measures 40 
feet by 32 feet and is turned one revolu- 
tion every 40 seconds by a three-horse- 
power electric motor. 

When the wind velocity exceeds 30 
miles an hour, a special governing device 
cuts off the electric motor and the sign 
acts as a weather vane turning with the 
wind. 

Lighting plans for the new Republic 
Bank Building have not been completed, 
but a bank official said that the illumina- 
tion will be distinctive and in keeping 
with other modern structures in Dallas. 

The Rio Grande Building’s 13-foot let- 
ters spell out the insurance company’s 
name in the Dallas skyline on the west 
side of the building and a slightly smaller 
sign is on the east side. 

The KRLD television tower that rises 
586 feet downtown is one of the few such 
floodlighted towers in the United States. 

The big triangular sign on the roof of 
the Texas Bank & Trust Company is 55 
feet high with letters 12 feet tall spelling 
out the name of the bank. 


The First National Bank of Dallas has 
a news telesign on its building that is 
more than 190 feet long with letters 30 
inches high. 


Other Dallas buildings take a bold 
place in the nighttime skyline because of 
highly effective floodlighting that 
swathes them in rich light and drama- 
tizes their architectural beauty. 


The Texas Centennial Exposition, 
more than any other event, started Dal- 
las thinking in terms of nighttime light- 


TOWERING HIGH os part of the Dallas 
skyline is the television antenna of KRLD-TV, lo- 
cated on Herald Square in the heart of the city. 
















































ing. An illuminating engineer wrote, 
“Other expositions will be remembered 
for their architecture, color and land- 
scape, but the Texas Centennial will be 
remembered for its lighting. It seems to 
be the opinion of everyone the sights 
reach their greatest heights at night un- 
der the magic spell of illumination. 

“The lighting was considered at the 
beginning of each preliminary design, 
and proper details were made in all ar- 
chitectural drawings for incorporating 
the lighting as a part of the structure, 
design and decoration.” 

The lighting job at the Centennial en- 
couraged Texas architects to use flood- 
lighting as an important device in beau- 
tifying their constructions. 

A leading Dallas architect, George L. 
Dahl, summed up the new trend by say- 
ing, “Today, the architect not only cre- 
ates a structure of stone and other tangi- 
ble materials, but he combines these 
with the surfaces of illuminated areas. 
Light becomes a material, it is built into 
and becomes an integral part of every 
modern structure. With light properly 
applied, any edifice, even though it may 
be insignificant in its conception, can 
be materially improved and helped by 
adequate and comprehensive use of 
light.” 

Other methods of outdoor lighting 
help make Dallas the city of light in 
Texas. Progressive businessmen, making 
their buildings and stores give around- 
the-clock advertising service, use entrance 
way illumination, floodlight their entire 
area or outline their buildings with light. 
Dallas apartment and motel owners, like 
those on the West Coast, are floodlight- 
ing their building fronts to make them 
more attractive at night. 

The impressive Dallas skyline is ex- 











CHURCHES are effectively lighted like the 
Skillman Avenue Church of Christ at 3014 
Skillman Avenue. 


LIGHTING is not limited to downtown office 
buildings. Above is the suburban headquarters 
of Rinehart Oil News. 


WHOLESALE establishments like the Beard 
and Stone Electric Company use lighting on 
their plants. 





DISTRIBUTING CENTER for Canada Dry products, even though it has nothing to sell the consumer, 
knows the value of lighting its modern plant. 


panding the city’s fame as a friendly, 
progressive place to live and do business. 
Outdoor lighting is not new to Dallas 
— the city has had an impressive night- 
time skyline for many years. Many of 
its traffic ways are bright with light. 
Making Dallas the “City of Light” was 
first conceived in 1949, when business- 
men began emphasizing outdoor light- 


ing. In some cities, floodlighting is car- 


ried on largely during the summer and 
spring months. But Dallas’ climate is 
such that most applications of exterior 
lighting have a useful value all the year. 

Use of exterior lighting by business 
firms to beautify and attract attention to 
their building fronts has long been rec- 
ognized as an important “earmark.” 
Floodlighted fronts, attractive electric 
signs, building outline lighting, and 
twinkling light bulbs build goodwill and 
remembrance values and often become 
good investments for building owners or 
operators. 

But outdoor lighting has other values, 
too. Light builds confidence and discour- 
ages crime. Streets alive with sparkling 
outdoor light become silent ambassadors 
of hospitality and friendship to the city’s 
visitors. 


PUBLIC SERVICE INSTITUTIONS, like the Dallas Morning News, make their headquarters easy to 
find — and inviting to enter. Emphasis in lighting is placed on the motto of the News. 


as PMorning Neko 








Large or small, new or old, any busi- 
ness takes on a festive appearance when 
lighted for the approaching holidays. 
Gay colored lights twinkling help reflect 
the holiday spirit. 

Whether they make their own decora- 
tions or buy ready-made ones, business- 
men find it is not too early to start plan- 
ning their outdoor decorations. 

Planning pay dividends toward get- 
ting the most out of lighting equipment. 

But around the holiday season, Dallas 
businessmen turn their thoughts to home 
as well as their business. The same men 
who spend holiday decoration budgets 
running into four figures turn their at- 
tention to a more modest scale after 
working hours. But they want their home 
to carry out the same festive spirit. 

Here they consider the architectural 
features of the house, which may suggest 
a natural pattern for the lights to follow. 

Strings of outdoor lights along the 
lower eaves and atop the gables of a 
home create an interesting design. Focal 
points of interest are the lighted trees 
and luminous candles which frequently 
flank the doorway. 


A large picture window also becomes 
an important feature of the design. 

A trio of lighted bells, fashioned in a 
home workshop, can be cut from maso- 
nite, painted white and then dusted with 
artificial snow. 


Here are some helpful hints for good 
tree lighting, especially for trees which 
are part of an outdoor decoration theme. 

Short, stocky trees with heavy base 
growth are best lighted by strings of 
lights in straight vertical lines. 

Tall trees are lighted best by draping 
strings of outdoor lamps diagonally to 
emphasize symmetry. 

Tall trees lighted with bulbs of one 
color take on added glamor when ac- 
cented by other colors. For example, a 
white bulb at the top and a few scattered 
green bulbs improve a tree using all blue 
lamps. 
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“SKYLINE OF DALLAS" painted by the prominent artist, George Grosz shows Dallas as seen from the outskirts on an early morning. 





ew Art Series Lives Uallas Impressions 


PROMINENT artist visited Dallas 

this summer and returned last 
month to unveil a completed collection 
of 23 paintings, water colors and draw- 
ings called “Impressions of Dallas.” 

George Grosz was commissioned by 
A. Harris & Company to do this series, 
which was exhibited during the State 
Fair of Texas in the Museum of Fine 
Arts. The exhibit is now being shown 
in Texas and Oklahoma cities and will 
be sent to New York for a special Spring 
showing. 

If you saw a heavyset greying man 
with notebook in hand strolling about 
the city streets or countryside of Dallas, 
you may have rubbed shoulders with the 
world-famous artist, Mr. Grosz. 

He talked to many people, asking 
them about their lives, how they earn 
their living and what they do for enter- 
tainment. Many posed for his quick 
sketches and detailed drawings. This is 
the way he gathered material for “Im- 
pressions of Dallas.” 

He was accompanied on his first trip 
by Reeves Lewenthal, president of the 
Associated American Artists Galleries, 
from New York. 

The painting, “Skyline of Dallas,” pic- 
tures the description Mr. Grosz used 
when he first saw Dallas from the out- 
skirts early one morning. He told Mr. 
Lewenthal that the spirit of Dallas 
“seemed to make it spring right out of 
the horizon a little ahead of the sun and 
to attract the sun to follow it.” This sky- 


DALLAS © NOVEMBER, 1952 





line has been interpreted in both oils 
and water colors. 

“It is the duty of local institutions 
who have prospered in a community to 
help those civic organizations which 
contribute to the artistic and the intel- 
lectual life of that community,” said 
Leon A. Harris, Jr., vice president of 
A. Harris & Company and a trustee of 
the Dallas Museum of Fine Arts. 


George Grosz considers “Impressions 
of Dallas” his most inspired work since 
the widely discussed New York series he 
painted some 10 years ago. As a refu- 
gee from Germany and war-torn Europe 
he migrated to the United States in 
search of the free enterprise and indi- 
viduality which he believes “Texas rep- 
resents more than any other state.” 


GATHERING MATERIAL for the series, “Impressions of Dallas,” George Grosz, left, conferred with 
Reeves Lewenthal, president of the New York Associated American Artists Galleries. 
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NEW DIRECTORS of the Dallas Manufacturers and Wholesalers Association include, left to right, William Goldstein, A. R. Smith, Gus. K. Weatherred, 
F. O. Detweiler and John L. DeGrazier. They will serve three-year terms. 


Manufacturers Elect New Directors 


EMBERS and guests of the Dallas 
Manufacturers and Wholesalers 
Association this month were introduced 
to five new directors and a Kentucky 
colonel at the annual banquet in the 
Hotel Adolphus. 
The new directors are A. R. Smith, 
president of Graham-Brown Shoe Com- 
pany; Fred O. Detweiler, general man- 


ager of Chance Vought Aircraft; Wil- 


liam Goldstein, president of Goldstein- 
David Company; Gus K. Weatherred, 
president of Dallas Transfer and Termi- 
nal Warehouse Company and John L. 
DeGrazier, treasurer of Lyles-Van-De- 
Grazier Company. 

Guest speaker for the entertainment 
of several hundred members and guests 


STOPPING TO TALK before the banquet are these four directors, left to right, Arthur A. Smith, 
Randall Davis, Rufus T. Higginbotham and O. B. English. 


present was Colonel Jack Major of Pa- 
ducah, Kentucky, nationally known hu- 
morist, economist and protege of the late 
Irvin S. Cobb. 

He outlined in humorous fashion hon- 
est but efficient methods utilized by 
farmers in avoiding taxes. 

“Twice as much money is spent each 
year in beauty shops as goes for salary 


TWO OFFICIALS meeting are M. E. “Mark” 
Hannon, left, executive secretary-manager, and 
Ray L. Miller, a director. 
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of public school teachers,” declared the 
colonel, who considers himself an ex- 
pert on the distaff side inasmuch as he 
feeds and clothes nine under one roof. 

Colonel Major, an alumnus of Rice In- 
stitute, is frequently heard on Columbia 
Broadcasting System, Mutual and Na- 
tional Broadcasting stations. 


In his early career, Colonel Major 
was public relations director of the 
Union Oil Company of California and 
later a national representative for the 
Texas Company. 

He was introduced to his audience by 
Max Clampitt, president of the Cham- 
ber of Commerce sponsored association. 


Mr. Clampitt also introduced the five 
new directors. 

Handling arrangements for the ban- 
quet was M. E. “Mark” Hannon, execu- 
tive secretary-manager. The program 
also included Hammond organ music by 
Ray Plagens. 

The invocation was given by the Rev- 
erend Frank Dent, pastor of Oak Lawn 
Methodist Church. 

Seated at the head table were Glen C. 
Turner, vice president of Morton Foods; 
Frank Heller, district manager for Rem- 
ington-Rand, Inc.; C. T. “Choc” Ellis, 
vice president of the Schoellkopf Com- 
pany; John E. Bradshaw, vice president 
and general manager of Southwestern 
Drug Corporation; Walter Rogers, presi- 
dent of Maytag Southwestern Company, 
and A. Chad Ogden, sales manager for 
Chase Bag Company. 

Also up front were Randall Davis, 
managing director of Hotel Adolphus; 
Arthur A. Smith, vice president of First 
National Bank; Rufus Higginbotham of 
Higginbotham-Bailey Company; O. B. 
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INTRODUCTION of the guest speaker for the 
annual banquet by President Max A. Clampitt, 
right, incites the humorous interest of the speaker 
himself, Colonel Jack Major, an economist and 
humorist from Paducah, Kentucky. 


English, president of Red Ball Motor 
Freight, Inc., and R. E. Abernathy, 
president of Interstate-Trinity Ware- 
house. 

The new directors will serve three- 
year terms. 

Another important item was on the 
association’s docket this month, too, in 
the election of new officers by the board. 

Holdover directors are John E. Brad- 
shaw, Mr. Davis, C. T. Ellis, Mr. English, 
Thomas A. Harris, Mr. Heller, Mr. Hig- 
ginbotham, Ray L. Miller, Mr. Smith 
and Olen C. Turner. 

Keeping in a humorous vein, the 
speaker discussed the high costs of main- 
taining modern politicians, modern 
women, and modern farmers. 
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INSPECTING the banquet program are, left to 
right, Frank Heller and Olen C. Turner, seated, 
and John E. Bradshaw and C. T. Ellis, standing, 
all directors. 


“Those are the three most important 
subjects to the American male,” he 
mused. 

Then he disclosed how the modern 
farmer avoids taxes. 

Other tricks of the trade disclosed by 
Colonel Major include the farmer pay- 
ing his son $599 a year for chores done 
on the farm. This would keep the son’s 
pay under $600 a year and enable him 
to be used as an income tax deduction. 

The modern farmer, according to 
Colonel Major, raises cattle, selling the 
bulls later for steers and the heifers later 
for breeder cows. 








THROUGH THE GLASS doors is the spacious 
reception room for British-American Oil Produc- 
ing Company. 


Srutisoh pemervican 


Selects Handsome Dallas Quarters 


MOVING BACK to Texas was like a youngster returning 

as an adult for the British-American Oil Producing Com- 

pany. The company’s growth, from its first real home in 5 
Wichita Falls to its new home in Dallas, may be seen on apo ving toe cnstibles nd: asictde Samal | 
the fourteenth and fifteenth floors of the new Corrigan American telegrams. 
Tower. The company moved to Dallas from Tulsa. 


MODERN EQUIPMENT is provided throughout the offices. Below is shown a portion of the accounting 
department. The Toronto Pipe Line is a subsidiary of the British-American Oil Producing Company and 
is also located with British-American. 


RECEPTION desk for the fourteenth floor offices 

is handy to the elevators. Almost completed on this 

floor is a snack room for employees where drinks 
and light snacks will be served at all times. 











JOINING British-American in 1942, C. D. “Yank” 
Miller is now executive vice president and general 
manager of both companies, British-American and 
the Toronto Pipe Line Company. His office, shown 
at left, is luxuriously carpeted in a setting of mod- 
ern furniture. The company's 1.B.M. room, below, 
a part of the accounting department, is completely 
equipped with the latest tabulating 
accounting machines. 











EVERY DAY this conference room, left, smaller 
of the two British-American conference rooms, is 
filled with “oil talk.” It will seat 12 people. All 
company drafting is centralized in the 
drafting department, below. 
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NEW BIG BEND TRAIL ASSOCIATION officers, Marvin D. Love of Dallas, center, president, and 


Maurice Bullock of Fort Stockton, right, first vice president, confer with Big Bend National Park Ranger “ 


Harold S. Schwafsma about their favorite topic —U. S. Highway 67's Big Bend Trail —at an annual 
meeting of the association in the Dallas Chamber of Commerce board room. 


Chamber Official Heads 
Big Bend Association 


EWLY elected president of the Big 

Bend Trail Association —a band 
of devoted boosters along the route of 
US Highway 67 — is Dallas’ Marvin D. 
Love. 

Mr. Love is also chairman of the Cen- 
tral Highway Committee of the Dallas 
Chamber of Commerce. 

Like other members of the association, 
Mr. Love believes the Big Bend Trail is 
one of the greatest things ever to happen 
to the Southwest. 

Other newly elected officers of the or- 
ganization — one of the oldest highway 
associations in the state — include 
Maurice Bullock of Fort Stockton, first 
vice president ; Jack Proctor of Cleburne, 
vice president, and G. C. Morris of 
Greenville, vice president. 

Claude W. Meadows of San Angelo is 
immediate past president. 

The association is composed of citi- 
zens from chambers of commerce in 
cities and towns along Highway 67 from 
Texarkana to Presidio. It was organized 
in 1926. 

Highway associations played impor- 
tant roles in the development of the now 
integrated Texas road system modern 
motorists take for granted. 

Latest project of the association is the 
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promoting of a 140-mile road from Pre- 
sidio to Chihuahua. 

To drive from the Big Bend to 
Chihuahua by present available roads is 
some 500 miles. 


The Big Bend boosters claim Chihua- 


hua is a real find for tourists, a city of 
100,000 boasting great wealth and un- 
spoiled as yet by American influence. 

At the recent annual meeting of the 
786-member organization in the Cham- 
ber of Commerce board room, Guy Tate 
of Magnolia Petroleum Company of Dal- 
las was presented a plaque of apprecia- 
tion for the work of the petroleum com- 
pany in helping the association and its 
activities. 

Also honored at the meeting was J. 
Lambert Lain of Cleburne for “20 years 
of faithful service.” 

Besides encouraging American tour- 
ists to visit northern Mexico, the associa- 
tion is trying to also promote and make 
easier visits by inhabitants of that area 
to Texas. 

Such a program not only would bring 
about better relations, according to Trail 
enthusiasts, but incite business as well. 

Chihuahua’s economy is centered 
around its rich mines, forests, livestock 
and agriculture. The 243-year-old city 
has more millionaires per capita than 
most cities in either Mexico or Texas. 

Members of the association believe 
this link with the romantic past should 
be made available to half-million visitors 
who in the future will make an annual 
trek to Big Bend National Park. 

However, before the park can attract 
that many people, sufficient facilities 
must be built. During the first six months 
of 1952, some 110,000 visitors journeyed 
to the scenic wonderland. 


AWARDS FOR OUTSTANDING service to the Big Bend Trail Association are presented to J. Lambert 
Lain of Cleburne, second from left, by retiring president Claude W. Meadows of San Angelo, left, 
and to Guy L. Tate of the Magnolia Petroleum Company of Dallas, second from right, from Curtis Han- 
cock, right, at the association's annual meeting last month in the Dallas Chamber's board room. 
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66 OU’RE mighty welcome” has been 
a familiar phrase around Dallas 
for many years. Dallas has been greeting 
visitors from near and far in the role of 
Mr. Welcomer for the entire Southwest. 
National magazines, newsreels, radio 
networks, wire services and all forms of 
public communication have established 
bureaus and newsrooms in the city to 
take note of the visiting officials and 
celebrities that pass through the portals 
of the Tripple Underpass. 

This month, DALLAS is beginning a 
new type of report to its readers. This 
new section will be devoted to bringing 
highlights of the visits paid Dallas by 
its “Top Flight Visitors.” 

For instance, Dallas recently wel- 
comed the presidents of some of Ameri- 
ca’s top manufacturing and business con- 
cerns, two ambassadors and an Oscar- 
winning Hollywood movie star. 


The movie actress, Joan Crawford, 
came to Dallas with all the trumpets of 
Hollywood. Before her arrival, Louella 
Parsons syndicated a special column 
about the “exciting actress who knows 
the importance of being a movie queen 
and lives the part ever hour of her life.” 


In Dallas, Miss Crawford, celebrating 


her twenty-fifth year as an actress, was 
feted at a Brook Hollow testimonial din- 
ner. The Texas Council of Motion Pic- 
ture Organizations paid tribute to the 
star for her contribution to the 1952 
Texas Theaters Crippled Children’s Fund 
for Gonzales Warm Springs Foundation. 

Another prominent visitor turned the 
table on Dallas by paying tribute to 
Texas. 

Leland J. Kalmbach, president of the 
Massachusetts Mutual Life Insurance 
Company, had this to say: 

“We have been greatly impressed with 
the tremendous development which is 
taking place today in Texas because of 
your enormous natural resources. 

“T understand that nine industrial com- 
panies alone have announced plans for 
expansion in Texas, involving the ex- 
penditure of about $550 million in the 
near future. We are convinced that in 
event of a readjustment period the effects 
in Texas will be much less serious than 
in most other states. We are, therefore, 
especially anxious to invest funds in 
Texas.” 

Diplomatically, Dallas’ visitors have 
been on the high policy level. Dr. Max 
Loewenthal, ambassador extraordinary 


and Plenipotentiary of Austria, was 
pleased over the election returns. Ameri- 
ca’s new leaders “guarantee a forward- 
looking foreign policy,” he asserted. 
“President-Elect Eisenhower is no 
stranger to us.” 

From another part of the world came 
Gaganvihari L. Mehta of Bombay, the 
new Indian ambassador to the United 
States. “I'll be stopping in Dallas a lot, 
so you'd better get used to me,” he said. 

Businesswise, Dallas pulled out its 
best welcome mats for the presidents of 
B. F. Goodrich Company, United Air- 
craft Corporation and Packard Motor 
Car Company. 

John L. Collyer, Goodrich president, 
came down to dedicate a $750,000 dis- 
tribution center, as reported on Page 26 
in this issue. 

Packard’s President James J. Nance 
was in Dallas to give a preview showing 
of the company’s 1953 models. 

H. M. Horner, United Aircraft presi- 
dent, was honored at a dinner given by 
F. O. Detweiler, general manager of 
Chance Vought Aircraft Division. 

The trips of these and all the others 
who visit Dallas have a dual importance. 
First, Dallas makes its impression on the 
guests as a city. Say what they will, 
chances are, everyone who comes to Dal- 
las will have something to say about the 
town after leaving. And, likewise, the 
“Top Flight Visitor” will make his im- 
pression on Dallas . . . for Dallas is a city 
that remembers—and says often, “Come 
again,” 
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For 


Your Displays 
Use Wood 


Should you desire to express qual- 
ity in displaying your product, use 
the rich texture and warm finish of 


wood. 


Should you want to suggest the 
modern, you will find nothing bet- 
ter than contemporary design in 


wood. 


Should you desire an economical 
rack, shelf, fence or base on which 
to hang a display, you can count on 


the versatility of wood. 


Manufacturers desiring to work out 
wood displays for distribution to 
dealers and retailers will find our 
facilities readily available and our 


consultation most helpful. 


Leok First to Wood 


om 


BROW N-ODELL 
Woodworking Co. 


1736 South Barry Street 





Dallas, Texas 
Plant Phone Downtown 
TR-4349 RA-7001 
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Emerson Radio Occupies New Building 


Emerson Radio of Texas, Inc., has moved into a new 12,000-square-foot structure 
at 1405 Turtle Creek Boulevard in the Trinity Industrial District. The firm has leased 
the building from Trammell Crow, owner. The company, chartered earlier this year, 
distributes Emerson products in the northern half of Texas. Officers are Roy Rosenfeld, 
president; Charles Arnstein, vice president, and Fred Rosenberg, assistant treasurer. 





Electric Firm's Regional Warehouse 


Tung-Sol Electric Corporation of Newark, New Jersey, has opened a Dallas ware- 
house for the southwestern area and is under the management of Walter Gosson. 
The firm manufactures specialized electric products, which include miniature incandes- 
cent lamps for automobiles, all-glass sealed beam headlight lamps, directional flash- 
ers for automobiles, electron tubes for radio and television and cathode ray tubes for 
television sets. The distribution of all Tung-Sol products in the Southwest is handled 
by the Branum Company, which has been Tung-Sol’'s exclusive representative in this 
area for the past 13 years. Also housed in the electric firm's new building are the 
offices of Mose Branum, owner of the Branum Company. The warehouse and office 
building covers an area of 7,100 square feet in the Trinity Industrial District at 123 
Manufacturing Street. The one-story, masonry building was leased from F. E. Montfort, 
builder and owner. Lease negotiations were handled by Jack Moser of the Moser Com- 
pany, commercial and industrial realtors. 








Shrimp Galley Opens. The Shrimp 
Galley Corporation has opened a drive-in 
at 5910 West Northwest Highway. Jack 
Brice, Dallas manager, said the corpora- 


New White Auto Store. W. S. Sullins, 
Jr., an employee of White’s Auto Stores, 
Inc., for five years, has been appointed 
manager of the firm’s new outlet at 424 





West Jefferson Street. The store building 
has a basement, ground floor, mezzanine 
and upper floor. Back of the store is a 
two-story warehouse structure. The build- 
ings have a combined floor space of 20,- 
000 square feet. The new outlet is the 
sixth in Dallas County for White’s. Mr. 
Sullins formerly was manager of the 
Cedar Crest and the downtown White’s 
stores, 


tion plans to build three other units in 
Dallas. The units specialize in selling 
cooked shrimp. 
"A ae 

Named Tuna Distributor. Ewing- 
Smith Company, food brokers with head- 
quarters in Alford Refrigerated Ware- 
house, has been named Dallas area dis- 
tributor for Priority brand chunk light 
meat tuna. 
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Southwestern Life Names New Officers 


Claud M. Biles, left, an employee of Southwestern Life Insurance Company for 26 
years, was named personnel manager of the concern. He will be assisted by J. Ray- 
mond James, who has been with the company 19 years. Philip H. Shrader, right, was 
promoted from sales supervisor to assistant manager of the Dallas branch territory 
of the insurance company. In another appointment, Ralph H. Inglefield, Jr., was named 
sales supervisor in Southwestern’s Dallas, Fort Worth and East Texas branch territories. 











Shoppers’ Special Bus 
Changes Boarding Zones 


The Shoppers’ Special buses, operated 
by the Dallas Railway and Terminal 
Company, are now stopping at regular 
streetcar boarding zones on the down- 
town corner of Main Street. New, blue 
signs are marking the stops and give 
the running time of 9 a.m. to 4 p.m. 

During the month of September, the 
company reported 72,500 passengers. 
Officials says that the success of the 
Shoppers’ Special over the pre-war rec- 
ord, which is the only time such a plan 
was unsuccessful, is due to the differ- 
ence in the fares of the regular street- 
cars and buses and the Shoppers’ Spe- 
cial. Before the war there was very little 
difference in the two fares and now there 
is 10 cents difference for the downtown 
riders. 

The bus travels east on Main Street to 
Harwood, Bryan and Pearl streets, and 
then goes west on Main to Record 
Street, where it loops back to Main 
Street by Young and Houston streets. 
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Moves Offices. Oslin Nation Com- 
pany, distributors of plumbing, heating, 
mechanical and pumping equipment, is 
moving to a new building at 155 Pitts- 
burgh in the Trinity Industrial District. 
Formerly, this company had offices in 
the Thomas Building and used commer- 
cial warehousing space. The 6,000- 
square-foot building provides storage 
space. 
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EI Chico Cafe 
Has Reopening 


This month the El Chico Cafe has re- 
opened at 3514 Oak Lawn Avenue after 
a one-month remodeling job that repre- 
sents an investment of $18,000. 

Specializing in Mexican foods, the 
renovated cafe has a new front and an 
electric sign. The interior has new tables 
and booths, a balcony seating area and 
wall-to-wall carpeting. The seating ca- 
pacity has been increased from 120 to 
175. 

Owners are five Cuellar brothers, Wil- 
lie J., Gilbert, Alfred, Mack and Frank. 
They own six similar cafes, and two of 
them are in Dallas. 

Colors in the new dining room are 
light green, rose and coco-brown. Light- 
ing effects have been improved. 
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Metal Shop Completed. Carrier-Bock 
Corporation, air conditioning equipment 
distributor, has completed construction 
of a sheet metal shop at 2617 North 
Pearl. The plant represents an invest- 
ment of $75,000 and contains 5,000 


square feet of floor space. 
yore 


Drug Firm Expands. Al Semtner Drug 
Depot has moved into an office and ware- 
house building at 2416 South Harwood 
as part of a major expansion in the scope 
of the firm’s work. Formerly a manu- 
facturer’s representative only, the firm 
now handles drug and drug sundries 
wholesaling. 








32 YEARS OF 


Industrial 
AUCTION and 
APPRAISAL 

Service 





Contact IRV ROSEN your liquida- 
tion or appraisal problems. No obligation. 














ARCHITECTS AND 
ENGINEERS 


SUPPLIES Photostats 


SOUTHWESTERN 
BLUE PRINT CO. 


1801 Commerce — Dallas — Phone RA-8083 




















COMMERCIAL AND INDUSTRIAL 
BUILDING LOANS 
RESIDENTIAL, CONVENTIONAL, 
AND F.H.A. 


TO BUY, BUILD, REFINANCE, REPAIR 
OR REMODEL—BEST INTEREST RATES 


mats J 


Loans approved from plans and 
specifications on proposed buildings. 


SOUTHERN TRUST 
& MORTGAGE CO. 


“Established 1924°° 
Approved FHA Mortgagee 
F. M. LOVE, Ch. of Board—AUBREY M. COSTA, Pres. 
1302-4 Main Street Phone R1-5551 
INSPECTIONS, COMMITMENTS on CONVENTIONAL 
LOANS IN 24 HOURS 
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THE WALL STREET JOURNAL publishes its Southwest edition from Dallas headquarters. Frank P. 
McGowan, left, executive director, and M. L. Farrell, right, managing editor, discuss the Southwest edition 
with R. M. Feemster, chairman of the executive committee from New York, during a visit this month. 
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ALLAS boasts top coverage of busi- 

ness news of any metropolitan area 
of its size in the nation. And going a step 
further, it is probably surpassed by only 
two other cities in America—New York 
and Chicago. 
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News media offered in the Dallas area 
include the Wall Street Journal and the 
business sections of two daily news- 
papers, the Dallas Morning News and 
the Daily Times Herald. 

The staffs of these publications pro- 


writers to discover 





UP-TO-DATE files on business devel t: 


trends in business. Jed Morrow and Edd Routt use the files at the Dallas News. 


nm on of legisiat 8 
f Red highest ra caref ct 





vide qualified reporting of all phases of 
business news. 

The Journal, published by Dow Jones 
& Company, first established regional 
headquarters in Dallas in January, 1948, 
with opening of a news bureau. The 
bureau opening, before completion of the 
firm’s own building at Young and Poy- 
dras streets, permitted the national busi- 
ness daily to bring to its readers for the 
first time news of the Southwest, origi- 
nated by its own staff members, rather 
than by special correspondents previ- 
ously employed. 

The business news department of the 
Dallas News, headed by Don Maclver, 
handles all economic news, including 
financial, industrial, mercantile, insur- 
ance, petroleum and agricultural news. 

Since the News is a morning publica- 
tion, emphasis is placed on the financial 
and market category. Of the 12 to 14 col- 
umns of economic news appearing daily, 
about six columns are devoted to this 
type of coverage. 

Frank Langston, the Times Herald’s 
business editor, was a veteran Texas edi- 
tor and feature writer before joining the 
staff of the Herald. Mr. Langston bases 
business news coverage on the concept: 

“The Dallas Southwest as an economic 
entity.” 

While one of the primary objectives in 
locating the Southwest Edition of the 
Wall Street Journal in Dallas was to 
speed distribution of the publication to 
new and former subscribers who had pre- 
viously been served from New York or 
San Francisco, the start of its operations 
in Dallas resulted in the Journal bring- 
ing news of the city and this part of the 
country to the nation-wide audience of 


THE EDITORIAL ROOM of the Wall Street Journal is a busy place when 
news from the direct wires to New York starts coming in. Speed is important. 
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about 235,000 business leaders who are 
subscribers. 

The Southwest edition began actual 
publication in Dallas on May 3, 1948. 
Dallas was selected as the publication 
center for the edition because it offered 
the best distribution potential of the 
Southwest. 

Dispatching the paper nightly by air, 
rail and highway, the Southwest edition 
serves nine and a half states. 

The Dallas News business staff consists 
of four full-time men: 

Mr. McIver, business and financial 
editor; Jay Hall, oil editor; Jed Morrow, 
markets editor, and Edd Routt, reporter. 

Petroleum news coverage includes 


OIL EDITOR Jack McBride, left, Tom LePere, center, cotton reporter, and 
Charles Cates, automotive editor, check changes in the Times Herald. 





THE DALLAS MORNING NEWS" business section is edited by Don 
Maclver, left, with Jay Hall as oil editor. Above, the two are shown looking 
over a business chart while they planned a special oil section. 


about four columns daily. On Sunday the 
allotments for this phase of business 
news is more than doubled. 

Because the News considers business 
news of interest to readers of all types 
and classifications — housewives, busi- 
nessmen, etc.— it is not segregated at the 
back of the paper as is market news; 
rather, it is given display throughout the 
paper where it is in competition for 
reader interest with all general news. 

In addition to Mr. Langston, the Her- 
ald staff boasts Jack McBryde, oil editor, 
who is one of the few in the nation who 
flies his own plane to and from the oil 
fields. 


Tom LePere has a background as a re- 





TIMES HERALD Business Editor Frank Langston, left, and Jack Easton, 
market and real estate reporter, view a board of stock quotations at one of 
the Dallas brokerage firms, where local coverage is made and reported. 


porter that enables him to dig deep into 
any story and bring out the facts that are 
of interest to industry leaders and lay- 
men. 

Jack Easton compiles the Times Her- 
ald average each week, and keeps a close 
eye on real estate transactions in the city. 

From an initial nucleus of five em- 
ployees, working in the Journal bureau, 
it has expanded until at present it em- 
ploys 55 persons. 

Maurice L. (Larry) Farrell, manag- 
ing editor of the Southwest edition, is in 
charge of the Southwest operations. 

Frank P. McGowan, who joined the 
Wall Street Journal in 1936, is executive 
director of the Southwest edition. 


COMPOSING ROOM of the Wall Street Journal shows that the Southwest 
edition is not just a step-child of its parent publication, but a complete paper. 

















Insurance Company of Texas Plans Building 


Merger of Continental Fire & Casualty Insurance Corpora- 
tion with the Insurance Company of Texas and the initial plans 
for the new million-dollar home office building of the I.C.T. 
group have been approved by the stockholders according to 
Ben Jack Cage, president of |.C.T. The merger, now being 
carried out in some 15 states, will consolidate the fire and 
casualty operations of the I.C.T. group. Majority shares in 
Continental were purchased last January by i.C.T., which in 
turn is more than two-thirds owned by Texas union members. 


With a 15-state operation, Continental brought a coast-to- 
coast agency network into I.C.T., plus more than a million dol- 
lars in assets. To be’erected near Haskell Avenue on Central 
Expressway, the new five-storied home office building of 
the I.C.T. group will feature advanced contemporary design 
throughout. The exterior will be of solex glass framed with 
metal and lightweight masonry. With offices now scattered in 
six Dallas locations, the I.C.T. group hopes to be housed in 
the new building by the end of next year. 
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' MODERN 
for Your Convenience 


Modern design plays a large part in 
efficiency as well as beauty, in this 
office, the Preston Village Branch of 
Dallas Federal Savings and Loan Assn. 
A new style, overhanging conference 
desk by Standard Furniture Company 
was chosen for the convenience of vis- 
itors and office personnel alike. The 
beautiful leather upholstered chairs are 
products of Gunlocke Chair Company. 
This decorative scheme, decidedly mod- 
ern though conservative, with a relaxed, 
dignified atmosphere, can be repro- 


duced in your office by Stewart's. 
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Formal Opening Celebrated 
For Cohn-Daniel Building 


Formal opening of a new 4,500 
square-foot building at 2006 Farrington 
Street in the Trinity Industrial District 
has been held by Cohn-Daniel Corpora- 
tion. 

Henry Cohn, president of the air con- 
ditioning equipment contracting and en- 
gineering firm which has operated in 
Dallas for six and one-half years, said 
the new building gives his company 
twice as much floor space than former 
quarters at 2712 Louise Avenue. 

Jack D. Watson, realtor, negotiated 
sale of the site and Mark Cointepas was 
general contractor. 
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TV Tower Planned. Station WFAA- 
TV, television service of the Dallas 
News, is planning a 1,747-foot tower 17 
miles southwest of Dallas near Webb. 
The tower is designed to carry an im- 
proved signal to an area of 18,261 square 
miles, including a population of more 
than 1,500,000 persons. Plans have been 
filed with the Federal Communications 





Named Texas Oilmen of the Year 


J. L. Latimer, right, of Dallas, president of the Magnolia Petroleum Company, and 
J. S. Abercrombie of Houston, independent oil operator, were honored as Texas’ 
outstanding petroleum industry members of the year at a meeting of the Texas Mid- 
Continent Oil & Gas Association. Mr. Latimer joined Magnolia 36 years ago as 
a helper on a loading rack at Thrall, later worked his way up to the top. Mr. Aber- 
crombie got in the oil business as a roughneck at the age of 17. In addition to 
exploration work, he guided the development of Cameron Iron Works. 








Beef Firm Moves. Dallas Dressed Beef 
Company has moved into new quarters 
in the Hickley Ice and Cold Storage 


Reduced Rates for Skiers. Pioneer 
Air Lines announced 25 per cent reduc- 
tions in round-trip fares from major 
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Building at 4008 Commerce Street. Texas cities to Santa Fe Ski Basin. 


Commission. 


RAUSCHER-PIERCE & CO. 
KEEP CUSTOMER RECORDS 
“UP-TO-THE-MINUTE” 
with 
CARDINEERS 











Each of the cards shown on the above Cardineers is a complete 
h Rauscher-Pierce customer transaction record. It shows at a 
glance holdings, purchases and sales for any customer. This 
unusually useful application was suggested by a Diebold record 
Call or write today for the same specialist to 


specialist. 
analyze your record keeping problem. No obligation. 
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A POSSIBLE SOURCE of trade for Dallas is pointed out by C. E. Woolman, right, president of Delta 
Air Lines, Inc., to Ben H. Wooten, center, president of the Dallas Chamber of Commerce, and Dallas 
Mayor J. B. Adoue, Jr. The City Club was the scene of the meeting. 


Chamber Dinner Honors 
Deltas Cop Officials 


By Dick Johnson 


HUSKY Scotch-American from 
Georgia and a half-hundred or more 
of Dallas’ industrial leaders met in Ho- 
tel Adolphus this month and talked about 
a rich new channel of trade that may de- 
velop between Dallas and New York. 
The sponsor of the meeting was the 
Dallas Chamber of Commerce. The 
southerner was C. E. Woolman, president 
of Delta Air Lines, Inc. And the new 
source of commerce for an already-boom- 


DALLAS AVIATION experts, George Coker, center, director of aviation 
for the City of Dallas, and William A. Ware, right, manager of the Cham- 
ber's aviation department, have an informal meeting with Robert Camors, 
seated, and Wallace Harmon, Delta executives. In the 
foreground is a model Delta DC-6. 


ing Dallas would be nonstop air service 
by Delta to perhaps the world’s wealth- 
iest tourist Mecca and mercantile center. 

Standing before an air-route map in 
the City Club, Mr. Woolman told a gath- 
ering of city officials, Chamber officers 
and other civic leaders: “Don’t sell this 
country short. This is God’s country. And 
few cities in the nation can approach 
the opportunities that Dallas has for air 
commerce.” 


W. W. OVERTON, JR., center, vice chairman of 
the Chamber's aviation committee, chats with 
Delta's Laigh C. Parker, left, and Erle Cocke. 


He explained that Delta has applied 
with the Civil Aeronautics Board for an 
extension of routes that would give non- 
stop service between Dallas and New 
York. 

He outlined, too, air service routes that 
Dallas could use if Delta’s applications 
with the C.A.B. for mergers with Chicago 
and Southern Air Lines, Inc., and North- 
east Airlines are approved. The merger 
with Northeast would give direct service 
to Dallas from 30-odd New England 
cities. 

After his speech, Mr. Woolman was 
given a copy of a petition which the Dal- 
las Chamber of Commerce has filed with 
the C.A.B. in behalf of service to New 
York as applied for by Delta. W. W. Ov- 
erton, Jr., vice chairman of the Cham- 
ber’s aviation committee, presented the 
petition copy. 


ANNUAL REPORT for the air lines is discussed by D. Franklin Kell, left, 

Delta legal counsel, E. M. Johnson, center, director of planning and re- 

search, J. Woodall Rodgers, right, member of the Chamber's aviation com- 

mittee, and J. Ben Critz, standing, vice president and general manager of 
the Dallas Chamber of Commerce. 
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Theater Fabric Firm Opens Dallas Branch 


Dazian’s, Inc., nation-wide specialists in the marketing of theatrical fabrics and 
accessories, has opened a Southwest outlet at 2014 Commerce Street, which will 
serve Texas, Oklahoma, Arkansas, Louisiana and Mississippi. The move, said. Kermit 
Cohen, Dazian's Dallas manager, signalizes the rise of interest in the theater and 
allied arts in this part of the nation. Henry S. Miller Company of Dallas handled 


leasing of the company’s branch. 








Foreign Commerce Weekly 
Gets New Format, Price 


The U. S. Department of Commerce 
has streamlined not only the reading con- 
tent and production of its official publi- 
cation, Foreign Commerce Weekly, but 
the price as well. 

Dallas Regional Office of the agency 
has announced a less elaborate style now 
permits faster preparation, printing and 
delivery and allows more pages, subjects 
and easier reading. 

Formerly priced at $9 a year, the an- 
nual subscription rate has been dropped 
to a more attractive $3.50 annually. 

In the words of the agency, the publi- 
cation is now a “better, handier work- 
ing tool for world traders” and features 
detailed export news along with world- 
wide commodity information. 
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Association Moves. Dallas Wholesale 
Credit Managers’ Association will move 
into a new building in the Trinity In- 
dustrial Park section of Trinity Indus- 
trial District. The structure at 1814 
North Industrial Boulevard, will adjoin 
the Parker Pen Building. 
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Insurance Firm Buys 
Merchandise Mart 


The 670,000-square-foot Merchandise 
Mart at Young and South Ervay streets 
has been sold to the Investors Life In- 
surance Company by J. N. Fisher, promi- 
nent Dallas real estate man. 

Mr. Fisher bought the huge nine-story 
building from Butler Brothers earlier 
this year. He immediately launched a 
$1,000,000 remodeling program to con- 
vert the Mart into a building with 
abundant display equipment and space. 
Mr. Fisher said the Mart’s new owners 
would continue the program he initiated. 

Investors Life announced that a num- 
ber of floors are under lease and many 
tenants have moved in. More will come 
before the end of the year. The new 
owners have planned a large cafeteria 
on the first floor and a parking garage 
on the vacant lot at Young and Ever- 
green streets. 

No figures on the sale price were re- 
leased, but Mr. Fisher said the property 
will represent a replacement cost of $10,- 
000,000 when the present remodeling is 
completed. 





SP’s role in 
Area Growth 


The Dallas-Fort Worth area, 
with its vast opportunity for 
commercial and industrial ex- 
pansion, is typical of the 
entire “Golden Empire” 
served by Southern Pacific. 
This “Empire,” extending 
from Louisiana westward to 
California and Oregon, has, 
in the past ten years, attracted 
new industry at a rate 30 per 
cent faster than the rest of 
the country. 

The “Golden Empire,” con- 
sequently, is fairly bustling 
with new activity . . . activity 
in which SP plays a vital role. 
Take construction, for ex- 
ample: SP hauled enough 
sand, gravel, and crushed 
stone in 1951 to make a 
freight train nearly 2,000 
miles long. And the same is 
true of lumber. 

In fact, SP furnishes much of 
the transportation needed in 
assembling and marketing 
any and all of the products 
of the “Golden Empire.” 
Conversely, the area's prog- 
ress has helped Southern Pa- 
cific, enabling us, in turn, to 
expand our facilities and 
bring to the area constantly 
better freight and passenger 
service. 
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FORMAL DEDICATION of the newly completed district office and master warehouse of the B. F. Goodrich Company was held last month at 1400 Turtle 
Creek Boulevard at Oak Lawn in the Trinity Industrial District. The building will serve as headquarters for the company's operation in the Southwest. 


Goodrich President Opens 
New Distribution Center 


EDICATION of the B. F. Goodrich 

Company’s southwestern regional 
offices and distribution center marked 
expansion and growth for the rubber in- 
dustry in the Southwest last month. The 
Dallas center will serve about 4,000 dis- 
tributors and dealers in the southwestern 
states from its new facilities at 1400 Tur- 
tle Creek Boulevard. 

The $750,000 building was dedicated 
by company officials, including John L. 
Collyer, president, and Guy Gundaker, 
Jr., general manager of the tire replace- 
ment division, and Clyde O. DeLong, 
general manager of the industrial and 
general products division, all from 
Akron, Ohio. 

The new quarters of masonry construc- 
tion has 127,500 square feet of floor 


space. Offices on the second floor are air 
conditioned. The warehouse is designed 
to handle 1,200,000 pounds of merchan- 
dise each month. It is equipped with 
truck-loading platforms and is served 
by a Rock Island Railroad siding. 

The building houses facilities for cafe- 
teria, conference rooms, display rooms 
and offices. 

Mr. Collyer, who was honored at a 
Baker Hotel luncheon by Ben H. Wooten, 
credited the man-made rubber industry, 
now centered in Texas, for the country’s 
improved position in rubber and said 
that if necessary, within two years this 
industry could produce enough to enable 
exporting of rubber to the nation’s allies 
in addition to supplying all domestic re- 
quirements. 


THE RIBBON CUTTING was performed by, left to right, George W. Vought, member of the board 

of directors; Clyde O. Delong, general manager of the industrial and general products division; 

John L. Collyer, board chairman and president of the B. F. Goodrich Company; E. C. Manning, district 

manager, tire replacement sales; Mayor J. B. Adouve, Jr., and Guy Gundaker, Jr., general manager 
of the tire replacement sales division. 








The new building will house district 
offices for the following sales divisions 
and managers: replacement tire sales di- 
vision, Everett C. Manning; industrial 
and general products sales division, Har- 
old F. Mosher; associated lines tire divi- 
sion, Fowler H. Newsom, and aviation 
sales division, Euell E. Bost. 

















HONORED SPEAKER, John L. Collyer, right, was 
introduced by D. O. Tomlin, president of the Dal- 
las Society for the Advancement of Management, 
when the society honored him at a banquet 
last month. 


PRIOR to the opening ceremonies, Mr. Collyer, 
left, met with Ben H. Wooten, president of the 
Dallas Chamber of C ce, and was the hon- 
ored guest at a luncheon given in the Baker Hotel. 
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Bird Heads U. S. Chamber Branch 


YOUNG man with an enviable back- 
ground of education, service to his 
country and civic work, has taken over 
as manager of the Southwestern Division 
of the United States Chamber of Com- 


merce. 

As division manager, William J. Bird 
will work with the local chambers in 
Arkansas, Colorado, Kansas, Louisiana, 
Missouri, New Mexico, Oklahoma and 
Texas. 

A native of Missouri, Mr. Bird grew 





WILLIAM J. BIRD 





up in St. Joseph. After graduating from 
the University of Nebraska, he worked 
on the St. Joseph News Press and later 
on the St. Joseph Gazette. 

During World War II, he served in 
the Air Force. At the time of his dis- 
charge, he had advanced to the rank of 
major and was in full charge of training 
and operations at Brooke Field in San 
Antonio. 

Mr. Bird knows local chamber work. 
For two years, 1946-1948, he was secre- 
tary of the Marion County Chamber of 
Commerce at Ocala, Florida. It was from 
that post that he advanced to national 
chamber work. 

When he joined the national organi- 
zation, he served as a program adviser. 

Last year he was named assistant man- 
ager of the Southwestern Division of the 
U.S. Chamber. 

Mr. Bird and his staff will help the 
local chambers in the division set up re- 
gional and local meetings pertaining to 
national affairs. 

Purpose of these meetings is to create 
greater interest in national issues and to 
help businessmen and organizations im- 
prove their methods of dealing with na- 
tional problems. 








Lewis Opens Lecture Headquarters 


. HODSON LEWIS, a recognized 

southwestern leader in industrial 
and commercial development, has estab- 
lished Dallas headquarters for public 
speaking and organization consultant 
work. 

He has been manager of the South- 
western Division of the United States 
Chamber of Commerce for the past 10 
years. 





D. HODSON LEWIS 
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Before coming to the Dallas post, Mr. 
Lewis was manager for 16 years of Little 
Rock’s Chamber of Commerce, establish- 
ing himself as a state leader in industrial 
development. 

During his years of chamber service, 
many honors came his way. 

He was made president of the National 
Chamber Managers Association and the 
Southern Commercial Secretaries Asso- 
ciation, a director of the National Insti- 
tute for Commercial Organization Man- 
agers at Northwestern University and 
manager of the Southwestern Institute in 
Dallas. 

Mr. Lewis is in constant demand for 
appearances before conventions, college 
and university student groups, luncheon 
clubs, chambers of commerce and pro- 
fessional and trade organizations. His 
present speaking engagements include 
visits to the Southwestern and Southeast- 
ern divisions of the U. S. Chamber of 
Commerce. 

The Joplin, Missouri, Globe recently 
referred to Mr. Lewis as “both a humor- 
ist and philosopher.” 
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Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 


1225 Mercantile Bank Building 
PHONE RI-9349—DALLAS 


Alex D. Hudson 
Alex D. Hudson, Jr. 


James S. Hudson 




















THERE’S MONEY 
IN 
YOUR OLD 


alarmingly scarce 
—needs 2 scrap as well as 12 
pig iron. Now’s the time to scour 
your premises —and turn 
urgently-needed metal 
scrap into ca$h! 


AMERICAN 
IRON & METALS, INC. 


2215 Latimer St. y # DALLAS 
Phone: HUnter 2861 
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ADS BY JURGENS... 


baited with 
special 











make it easier 
to land 
BIG orders. 








RUSS JURGENS, Advertising 
1009 Camp... DALLAS. . . PR-4387 











“62 Years in Dallas" 


J. W. LINDSLEY & CO. 


Realtors 









Our 62 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fill- 
ing your needs. 


We Specialize in Industrial Property 
1209 Main St. ¢ Phone RA-4366 














PRESENTING 
DALLAS’ 
FINEST 
EMPLOYMENT 
SERVICE 







% SALES 
tk TECHNICAL 


RI-342 


Time Saved In Finding Right Employee 
With a Minimum of Interviews 


NO CHARGE TO EMPLOYER 





PRAETORIAN BUILDING 


EMPLOYMENT SERVICE 













































Zale Jewelry To Erect New Plant 


A company that started in a 25 by 70-foot retail store in Wichita Falls 28 years ago 
announced plans this month to build a 32,472-square-foot plant to serve its 40 outlets. 
The firm, Zale Jewelry Company of Dallas, will locate its general offices, warehouse 
space and three of its manufacturing departments in the building, said Morris B. Zale, 
president. Of masonry construction, the building at Ervay and St. Louis streets will be 


modern in design and air conditioned. 








Newest Dallas Resident 
Theater To Start Work 


Dallas’ resident theater movement got 
a fillip this month with the announce- 
ment that the New Playhouse under the 
direction of Miss Betty Blanchard would 
present its first play in January. 

The New Playhouse occupies the site 
of the old Civic Theater at 2918 Oak 
Lawn Avenue. Miss Blanchard, founder 
and for three years director of Shreve- 
port's Courtyard Players, announced 
complete renovation plans for the theater. 

Plans include extension of the stage 
area by 15 to 20 feet, a 27-foot prosce- 
nium, a seating capacity of 300 to 350 
(compared with 500 formerly) and re- 
moval of several rear rows of seats to 
make way for an inner foyer. 

In her first season, Miss Blanchard 
will offer plays by Christopher Fry, Som- 
erset Maugham, Noel Coward, Eugene 
O’Neil and Lillian Hellman. 

Final lease arrangements for the New 
Playhouse were drawn by Miss Blanch- 
ard; A. J. Urbish, owner of the prop- 
erty; Louis J. Hexter, Dallas attorney, 
and A. G. Blanchard, Miss Blanchard’s 
father. Incorporators were Mr. Blanch- 
ard, Mr. Hexter and Mrs. Suzie Douglas 
Davidson of Texarkana. 

oe 
New Tile Branch. Cambridge Tile 
Manufacturing Company of Cleveland, 
Ohio, is opening a branch warehouse in 
the Trinity Industrial District at 110 Ex- 
press. This will be the firm’s first ware- 
housing activity in Dallas. 


Dallas-Made Planes 
Receive Recognition 


Chance Vought’s Dallas-made F7U-3 
Cutlass has successfully completed its 
first carrier suitability tests aboard the 
USS Midway, according to an official 
Navy announcement. 

Following the tests, Assistant Secre- 
tary of Navy John F. Floberg praised 
the Texas product, which is capable of 
speeds of more than 650 miles an hour. 

The twin-jet Cutlass, an advanced ver- 
sion of the original F7U-1, first swept- 
back-wing, tailess fighter to operate from 
a carrier, is equipped with four rapid- 
firing 20 MM. cannon and other arma- 
ment. 

It is one of the first Navy craft to in- 
corporate the low speed stability for 
landing in a limited space with the high 
speed needed in today’s faster than 
sound aircraft in combat. 
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King-Size Television. King-size tele- 
vision made its debut in Dallas on elec- 
tion night, November 4, at the Majestic 
Theater. After the regular moving pic- 
ture, the same show being seen on reg- 
ular TV sets all over the nation was 
flashed on the theater’s 24-foot screen. 
TV equipment at the theater picked up 
waves from a local television, although 
in the future direct micro waves will be 
used. Attention of the audience never 
lagged. TV and theater people thought 
the idea would be used with other out- 
standing news events. 
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KIXL and KIXL-FM Promote Officials 


Charles F. Payne, left, and Thomas W. Massey check a script for broadcast over 
Radio Station KIXL and KIXL-FM. Mr. Massey moved up from assistant manager and 
national sales manager to general manager. Mr. Payne, former commercial manager 
and program director, was promoted to the post of assistant manager. Mr. Massey 
started with KIXL in 1947 in the commercial department and assumed duties of 
assistant manager in 1948. Mr. Payne joined KIXL as program director at the be- 
ginning of the stat:on operations in June of 1947 and assumed duties as commercial 


manager in 1951. 








Post Office Plans 
Three New Stations 


Three new Post Office stations will be 
opened in about six months on the north- 
ern fringes of Dallas. 

Dallas Postmaster J. Howard Payne 
said the branches will be located in the 
Northwest Highway and Preston Road 
area, the Northwest Highway and Lem- 
mon Avenue section and the Inwood 
Road and Lovers Lane neighborhood. 

The buildings will be erected for the 
Post Office by private owners and leased 
on five to 10 year spans. The buildings 
will contain anywhere from 4,000 to 
4,400 square feet. 

Mr. Payne also announced that addi- 
tional branches are planned for boom- 
ing areas of Northeast Dallas and South 
Oak Cliff. 
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Radio Store Opens. Inman Radio 
Company has opened its third store at 
6328 La Vista Drive. The firm will fea- 
ture TV and radio repair, and will re- 
tail Magnavox and RCA appliances. 
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City Council Votes 
Expansion Toward Irving 


The City Council has voted to annex 
on first reading a six-square-mile area 
generally bounded by Hines Boulevard 
and the east edge of the Trinity River 
levee. 

The area is north of the two sections 
of West Dallas already annexed on first 
reading and extends near the Union 
Dower area, east of Irving. 

The proposed area lies with the Dallas 
drainage limits and brings the total 
square miles up for annexation to 40. 


7 7 5 A 


Firm Leases Building. Ford Metal 
Moulding Company of Long Island New 
York, has leased a one-story, semi-fire- 
proof, dock-high building at 2111 Far- 
rington in the Trinity Industrial Dis- 
trict from A. L. Tomlinson for office and 
warehouse purposes. The firm manufac- 
tures and distributes decorative alumi- 
num and stainless steel products. 
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He just doesn’t have 
**Continuous Vision” 


Embarrassing incidents 
like this are often the re- 
sult of your inability to 
see clearly without age-re- 
vealing head movements. 
If you’d like to regain the 
“continuous vision” of 
youth—clear, natural vi- 
sion at all distances—see 
your doctor. He may pre- 
scribe Continuous Vision 
Lenses. Bring your pre- 
scription to us for accurate 
service and a complete se- 
lectionofattractiveframes. 


“The Prescription House for the 
Eye Physician" 


SYLVESTER’S 


Dispensing Opticians 
Phone RA-6968 


308 Medical Arts Building Dallas 


























ANO WE SURELY KNOWS THE RIGHT, 
THING TO 00 - SENOS HER FLOWERS 








George M. STYART 


1422 Commerce St. RAndolph 5175 
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‘/7" GOING 
NORTH? 


3 Fine Trains Daily 


KATY FLYER 
Lv. Dallas Union Station 7:30 am 
Ly. Highland Park - - 7:41 am 
TEXAS SPECIAL 
Lv. Dallas Union Station 6:10 pm 
Lv. Highland Park - - 6:18 pm 


THE BLUEBONNET 
Lv. Dallas Union Station 9:20 pm 
Lv. Highland Park - - 9:28 pm 
PHONE: 
PRospect 0311 


























INDUSTRIAL and 
COMMERCIAL 
CATERING 
WITHIN 200 MILES 
OF DALLAS 


COPE AEIND A rs 


CASA LINDA LODGE 


The Casa Linda FOODMOBILE 
Brings Our Kitchen 
to Your Door! 


LEE BEDFORD 


CASA LINDA 
CATERING SERVICE 


11038 Garland Road Phone FA-2746 











Chamber Lists Firms 
Joining in November 


HE following firms and individuals 
joined the Dallas Chamber of Com- 
merce this month: 
Eddie H. Shahan, 3361 Lombardy 
Lane; paint contractor. 
Victor S. Morgan, 1210 Republic 
Bank Building; insurance. 
Fred B. Russell Agency, 1500 Re- 
public Bank Building; insurance. 
Square D Company, 110 Pittsburg; 
Ray Walker, regional manager; elec- 
trical equipment manufacturers. 
Hubbard, Dilly & Hamilton, Inc., 
527 Fifth Avenue, New York, New York; 
James A. Hamilton; management con- 
sultants. 


Hank Dolge Enterprises, 216 Em- | 


pire Bank Building; Hank Dolge; manu- 
facturers and distributors. 

Nap’s Lunch, 307-9 South Akard; 
restaurant. 

Ted Workman Advertising 
Agency, 1324 National City Building. 

Allied Oil Equipment Company, 
167 Parkhouse; J. J. Knopp. 

Picard Sales Company, Inc., 118 
Express; D. S. Picard; waterproofing 
and caulking. 

Southwestern Shoe Travelers As- 
sociation, 215-224 Southland Hotel; 
Paul B. Schroeder, secretary-manager. 

Leo Plumbing Company, 2326 
North Henderson; Leo Winn. 

Dallas Gravel Company, 1201 
Main; Clint W. Murchison, Jr., and 
John Dabney Murchison. 

Fielden D. Gaither, 2514 Cedar 
Springs; life underwriter. 

“Put” Battery Charger Company, 
Ltd., 120 North Haskell; Albert C. 
Blevins. 

American First Aid Supply & 
Equipment Company, P. 0. box 5431 ; 
Israel S. Perlstein. 

Southwestern Electric Service, 
1403 Mercantile Bank Building; C. S. 
Makeig, president, John L. McKim, vice 
president, and John T. Shewmake, vice 
president. 

Texas Empire Life Insurance 
Company, Kirby Building; Hilton 
Painter. 

Bonita Cap Company, 90414 Main; 
D. V. Truax, manufacturers. 

Warren Berzett, 411 Republic Bank 
Building; attorney. 

Hoyet A. Armstrong, 406 Republic 
Bank Building; attorney. 





The British-American Oil Com- 
pany, Corrigan Tower Building; Frank 
S. Morrow, manager of industrial rela- 
tions, C. D. Miller, executive vice presi- 
dent, D. W. Holder, treasurer, and J. H. 
Wolfe, purchasing agent. 

William D. Navin, Jr., City State 
Pank; personal. 

Dallas Airmotive, Inc., 6114 Forest 
Park Road; H. I. McGee, president, S. 
Jack Ingram, vice president, J. H. 
Squires, secretary-treasurer, G. A. Gol- 
dammer, executive vice president. 

H. F. Thompson, 1801 Republic 
Bank Building; attorney. 

Charles O. Shields, 512 Wilson 
Building; attorney. 

Lomax Distributing Corporation, 
2411 North Pearl; Lloyd S. Carter, 
president; direct sales of garbage dis- 
posal vending units. 

Southwestern Gear Works, 500 
South Ervay; Paul H. Marmont. 

Universal Finance Loans, 
Elm; Jesse Jones, manager. 

L. D. Ridgeway, 824 Blaylock; phys- 
ical culturalist. 

Mays & Lea, 906 Republic Bank 
Building; attorneys. 

Horton Printing Company, 108 
North Harwood; A. B. Horton, printing 
and lithographing. 

Ranes Motors, Inc., 2100 North 
Harwood; George R. Ranes, president. 

Jenkens & Bowen, 1201 Main; Hol- 
man Jenkens; attorneys. 

Creditmen’s Board of Trade, 915 
Commerce; Paul E. Hall; collection 
agency. 

K.L.M. Royal Dutch Airlines, 511 
Southland Annex Building; John J. 
Evers. 

American Meter Company, 1300 
North Industrial Boulevard; D. C. Holtz. 

A. W. Horton & Company, Gulf 
States Building; Donald H. Dawson; ex- 
port and import. 

E. H. Teasley Company, Ltd., 509 
Corinth; E. H. Teasley; manufacturers 
of tents, tarpaulins, rope and leather 
specialties. 

Robert Rotner, 4501 Lemmon Ave- 
nue; personal. 

Palmer & Rochelle, 911 Republic 
Bank Building; Philip I. Palmer; at- 
torneys. 

C. F. Heald, 331 West Pembroke; 


personal. 
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How to CUF clerical costs 
by better filing methods 


REMINGTON RAND HOW-TO BOOKLETS OFFER YOU 
THE COLLECTED EXPERIENCE OF AMERICAN BUSINESS 
ON MODERN FILING SYSTEMS AND PROCEDURES 








" Ideas that are practical 
_and complete...easy to apply 
in your office 






poh ahs ce tt ; ag! “f ee we r 
"JUST ONE IDEA HERE MAY “2 For your copies 


| SAVE YOU 100 | to ‘1000. Z eee just mail coupon 





Saree D. eS Nery, 


neh 





These booklets are full of useful facts — 
based on actual experiences in many 
thousands of firms of all types and sizes. 
You see the systems and procedures 
which have proved successful under all 


Remington. Fkand. 


2100 N. Akard Street, Dallas 1, Texas 
Telephone: Prospect 3111 


Please send me filing manuals LBV-396 and X-1200. - 














we. 
‘ C ~ fe ED SE ND AE UD CR DE SES ES SY ee Ce ee er ee ee ee 


kinds of operating conditions. Since Rem- NAME TITLE 
ington Rand supplies all types of filing 
equipment, systems and services, you get FIRM 
candid advice on which will apply best to 
‘ . ADDRESS. 
any situation. In this way, you are truly 
equipped to decide wisely on which CITY ZONE STATE 
shethode Will Gast solve your probhe bo as ae ini ccc cn en en ee es cinta ean tn mete 
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Know this city...? 
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Yes, you're right... it’s the familiar DALLAS skyline, at night. 
Floodlighting makes many of its landmarks stand out against the 
darkness. 

Floodlighting can make YOUR building, too, become one of 
Dallas’ famous landmarks, whether you are located downtown or in 
any one of the several growing neighborhood shopping areas. Flood- 
lighting is a good investment in remembrance values. 

Let our engineers show you how your building can become a part 
of Dallas’ night-time skyline. Call RA-9321, Station 368. There’s no 
obligation or charge. 
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DALLAS POWER & LIGHT COMPANY 
Mh ct Cheap in Vlad 


“> * t% * 

















It’s Wintertime ... in Dallas! 


In the Picture: 


Two youngsters barreling along over 
the snow and ice on a sled is not a com- 
mon sight in Dallas, we'll admit . . . but 
it does happen occasionally. For you folks 
who have moved to Dallas since last win- 
ter—don’t despair, there may still be a 
good snowfall, so that you can break out 
the sleds, and possibly the ice skates. Just 
keep your weather eye toward the north, 
and when you see the dark blue clouds 
piling up, get out your coats and earmuffs 


—a Texas “norther” is on its way! 


REGARDLESS of the season, and regardless of whether 
your business is selling merchandise, or 
performing a service to the public, good 


printing is bound to help you do a better job! 


Go to 


Haughton Brothers 
for Better Printing 


3116 COMMERCE STREET © PR-2583 
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Be Sure—tInsure With Sherman 
All Lines of Insurance 


F. H. SHERMAN 
1122 Jackson, Suite 505 PR-0488 


Member Dallas Assn. of Insurance Agents 











LOOSE LEAF COVERS e EDITION BINDING 
“*WIRE-O AND CERLOX PLASTIC BINDING" 


Ask Us or Your Printer 


AMERICAN BEAUTY COVER CO. 
2002 North Field Street PR-0677 Dallas 











S. J. NADEL 
AND ASSOCIATES 


Employee Benefit Plan Consultants 
604 Tower Petroleum Building 
Telephone RI-9454 









Fully-Paid Investment 
Certificates Issued 





Public Accountants Help Blood Program $100 to $10,000 
Seventy members of the Dallas chapter, Texas Society of Certified Public Ac- Secured by Fodscel Savings end Lees 
countants, took three hours off from work recently and contributed en masse to the Sentniice Comperetten. Wahbeien. BE 


National Defense Blood program. Members William Townsend, left, Boone Goode and 
Ewing Capers register with Mrs. Michael Stankey, volunteer Red Cross worker. The METROPOLITAN BUILDING 


























Dallas Red Cross Chapter said the C.P.A. contributions would help this area meet & LOAN ASSOCIATION 
its goal. 1400 MAIN STREET RI-5103 
Texas Bank Plans Complete ape Accurate CALL 


ae BOOKKEEPING SERVICE TA-0680 


Drive-in banking facilities and a large 
parking area are in the plans of a mil- 


lion-dollar construction being planned by co rm MERCIAL BOOKKEEPING COMPANY 
the Texas Bank & Trust Company. 
Early next year a six-story building 


with a basement will be under construc- 
ce . ) 

tion on the lot adjacent to the bank. THE GIFT THAT SAYS... A Merry Cexas Christmas 
The 100 by 200 foot area, which is : 
bounded by Lamar, Commerce and Aus- 
tin streets, is the former site of the Dal- E L Cc il d Cc  @ ] 
las Morning News Building. MEXICAN FOOD GIFT PACKAGES 

Building plans are being prepared by 


the Bank Building and Equipment Cor- 
poration of St. Louis, Missouri. 





jal S — All Tax Reports — 1 I Assist During Heavy Periods 
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A Tasty Treat From Texas——Sure 
to Please Your Customers and 
Friends. Two sizes: 


fw 

P . Package No. 1 (pictured) — Five one- 

New Factory Site. Conro Manufac- pound cans — Beef Enchiladas, Tamales, 

turing Company, manufacturers of Chili Con Carne, Fried Beans, Mexican 

women’s and girl’s sportswear, has moved —" Complete dinner for six hungry 
from its quarters at Good and Florence "$1.85 F.0.B. our plant 

streets to 329 First Avenue. The com- Package No. 2 — Tortillas, Hot Sauce, En- 

pany employs 250 operators. chilada Sauce, two cans Enchiladas, two 

cans Tamales, two cans Chili, two cans 

a al beans, one can Rice. Complete dinner for 


Paint Distributorship. Eagle-Pitcher |] ‘ht hungry people. 


Company products will be distributed in saacedichsniencthnlin scene 
Dallas by an independent wholesale dis- ADDRESS ORDERS AND INQUIRIES TO 


tributorship located at 1226 North In- EL CHICO CANNING COMPANY, INC. 


dustrial Boulevard in the Trinity Indus- 126 Leslie DALLAS, TEXAS RAndolph-4371 
trial District. 
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“Serving Dallas for Over 40 Years” 


BUILDING MATERIALS FOR INDUSTRY AND HOME 
e UNIQUE SASH BALANCES e BUILDERS’ HARDWARE 
e PAINT and MOULDINGS e MECHANICS’ TOOLS 
e LUMBER and SHINGLES e LIME and CEMENT 
e SASH and DOORS e WALLPAPER 


liek 


Gs *o LUMBER CO. 


Your CGucldiug 9. S 


MRS.HOMER H.GROVES,PRES 


106 E.JEFFERSON 





We Have Only the One Location 











A GOOD GIFT 


We say a great deal about protection from glare — 
because it is highly important that sensitive eyes have 
this protection. It is equally important NOT to put 
wavy, bubbly, cheap glass in front of the eyes. Thomas 
ground, polished sun glasses are fitted in a few minutes. 


Bring Your Eye Physi- 
cian’s Prescription to us 


for A-1 Quality Lenses OPTICAL COMPANY 


cod etl Tema Mele) a. iaelier-Van-\ ae-m mey-y a @-e 














Investment Bankers 





DALLAS *® TEXAS 
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Bar President 

Lawyer Charlie T. Davis is the new 
president of the Dallas Criminal Bar 
Association. Other 1953 officers are 
W. J. Duke, vice president; Robert H. 
Stinson, Jr., secretary, and H. E. Tar- 
pley, Whitley R. Sessions, Shelton Booth, 
D. M. Teague, D. N. McMahan, Aubrey 
J. Roberts, William McCraw, Andrew J. 
Priest and T. K. Bamford, members of 
the board of directors. 





Millinery Firm Executive 

E. S. McNeice has been appointed vice 
president and director of the southern 
district office of the Consolidated Milli- 


nery Company, a millinery syndicate 
which leases millinery departments over 
the country. Mr. McNeice has been with 
the company for 25 years and for the 
past six years he has been southern dis- 
trict manager covering 13 states with 
headquarters in the Rio Grande Nation- 
al Building. 
ow 
General manager of the new Ranes 


Motors, Inc., at 2100 North Harwood is 
J. E. COCKRELL, JR., a veteran Dallas 


| automobile man. The Ranes firm owns 
_ the Plymouth-DeSoto franchise recently 


purchased from Dick Price. 
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Manages Branch Office 


Paul Marmont is manager of the newly 
opened sales and engineering office of 
the Western Gear Works of Belmont and 
Lynwood, California. The Dallas office 
represents the products and services of 
the entire group of Pacific-Western com- 
panies, which include Western Gear 
Works, Seattle, Washington; Pacific 
Gear & Tools Works, San Francisco, and 
South Western Gear Works of Houston. 
Mr. Marmont formerly was in Western 
Gear’s office in Portland, Oregon. 


Named Bank Director 


Robert E. Hornberger, head of the 
Dallas investment firm bearing his name, 
has been elected a director of the Empire 
State Bank of Dallas. Mr. Hornberger, 
a graduate of Southern Methodist Uni- 
versity, is a former partner in the Arthur 
Andersen Company, Chicago firm of tax 
and oil accountants. 


7 y i 


The Texas Association of Life Under- 
writers has awarded plaques for “meri- 
torious service” to 0. SAM CUMMINGS 
and RICKS STRONG. 
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“THE LARGEST HOME-OWNED BUSINESS FORMS MANUFACTURER IN NORTH TEXAS” 













\ ee BUSINESS FORM 


Dallas, Texas ee 
ROGERS PRINTING CO. In The Trinity Industrial District — 
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COFFEE TIME, INC., employees load up with supply of their brew. It is delivered direct to offices 
and factories. John E. Peickert, left, firm“president, supervises the loading. i 


Sern New Firm Serves 
Coffee to Industry 


PRospect 2722 Dallas 
| 
| ALLAS business people now can_ ing in containers of varying sizes, and 


crear 








wet enacares 





Fort Worth - Dallas - Houston 


take a break for a cup of coffee it reportedly remains at a constant tem- 























[SAM ROSS McELREATH CO. | without leaving their office or factory. perature of 180 degrees. 

| A new firm, Coffee Time, Inc., has The coffee is brewed in large 100- 

Business and Industrial started delivering hot coffee in stainless gallon stainless steel pots at the com- 

Real Estate | steel containers to industrial plants and pany’s factory, 1426 North Industrial 
Sales—Leases—Loans—Appraisals | business offices throughout the city. The Boulevard. : 
HENRY S. MILLER CO. | firm also serves clubs, parties and spe- President of the new firm is John E. ; 
Realtors | cial events. Peickert. Other officers are Robert R. i 
Southland Life Bldg.—Dallas—Phone 81-9171 | | Coffee is delivered fresh each morn- Dean, vice president, and E. J. Muth, ‘ 
' 





Overhead PANELRAY 


for Industrial and Commercial Application 


Circulated FLY S Snfra-Red Heat 


Overhead Panelray heats like the sun; A series of louvres direct millions of infra- 
red (heat) rays downward with the speed of light. These rays heat everything 
they strike—even before the surrounding air is warmed. Cold spots vanish— 
drafts have no effect on infra-red rays. With Overhead Panelray, heat can be 
directed where it is needed without warming unused space. 


Call Your Noating Continetin far8 timate tretblitin 


EXCLUSIVE PANELRAY FEATURES 


Instantaneous Heat No Wear No Blowers 
Draft Proof Fully Automatic No Dust 
No Electrical Connections Warm Tools No Noise 
No Fans Warm Floors Economical 


\\\ SUPPLY COMPANY Inc. 2034 AMELIA STREET, DALLAS 
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ARRIVING on a trial run at the Chamber of Com- 
merce Building, Driver G. J. Clendennen is greeted 
by M. E. “Mark” Hannon. 


director. Mr. Peickert reported the com- 
pany’s volume is growing. 

Coffee Time, Inc., is franchised by the 
Vacuum Can Company of Chicago, pio- 
neer developers of the service. The Chi- 
cago firm started in business shortly 


after World War II. 





Were 


Turkey on 





* fewer accidents every year- 
evert though 
Streets Qre Tncreast reply Crowded 


Dallas Railway & Terminal co. 
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HOT COFFEE is sampled in Chamber offices by John E. Peickert, Coffee Time president; Roy Jenkins, 
manager of the Chamber foreign trade department; Bill Rosamond, industrial department, and Tom 
Huffman, manager of the highway department. 


Mr. Peickert explained that the coffee 
is shipped in AerVoid Vacuum cans, 
sealed for delivery to individual clients. 

When the Coffee Time truck arrives 
at an office or plant, he explained,’ the 
driver delivers paper cups, sugar, cream 


and stirrers along with the container of 


coffee. Enough is made available for a 
morning, noon and afternoon cup for 
each employee. The company also will 
furnish doughnuts if requested. 

As a public service, Mr. Peickert 
added, the company will make its equip- 
ment available to the city without charge 
in case of emergency or major disaster. 
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OUR’S IS A SACRED OBLIGATION 


SPARKMAN~BRAND, INE. 


MORTICIANS 
MEMBER 


2115 Ross Avenue _ Yalionl i STerling 2187 


¥ invitatiO 











DALLAS EXTERMINATING COMPANY 
Complete Pest Control Service 


‘Good service gets business — Better service keeps it."’ 
2416 Maple Avenue Phone RAndolph 5796 











L i os E ie R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 Seuth Haskell Avenue Phone TAylor 5194 
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Buys Fabric Firm 


Meyer Tobolowsky is the new owner 
of the Plaza Fabric Center at 6829 Sni- 
der Plaza. The center is now being mod- 
ernized with the new addition of a dis- 
play window. Mr. Tobolowsky was for- 
merly with a Dallas department store 
‘for 25 years. Jerry Brooks, who estab- 
lished the business early last year, has 
returned to Lubbock to enter the whole- 
sale jewelry business. 





Named Chairman 

D. Gordon Rupe has been named 
Protestant co-chairman of the Dallas 
chapter, National Conference of Chris- 
tians and Jews. Mr. Rupe is a Dallas 
investment banker and Methodist lay- 
man. His selection was announced by 
T. E. Braniff, national co-chairman of 
the organization. Mr. Rupe succeeds 
Harry C. Withers, Protestant co-chair- 
man for 10 years. 


4 5 A 


JAMES A. FITZPATRICK is now a 
member of the national awards commit- 
tee of the American Marketing Associa- 
tion. He is assistant research manager of 


the Dallas News. 
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American Leadership Club Number 2, standing left, checks a speech for one of the 
public speaking courses. The Personal Efficiency Institute sponsors these clubs to Dictaphone “TIME-MASTER” 





a ' HINTON & LOCKE, INC. 

American Leadership Clubs’ Officers Real Estate Loans 
Initial officers of the Dallas American Leadership Club Number 1, are, left to Reserve Loan Life Bldg. 

: right, Irving Hitt, second vice president, Dales Young Foster, president, seated, 

| and W. T. Mann, standing right, first vice president. Howard Webb, president of Phone RI-4663 

' 








develop more effective leadership ability in local communities. Each local club is Giese Mane tn Dinas 

limited to 60 members and receives instruction in public speaking and human relations Try Dictaphones in Your Office . . . No Cost 

from an institute staff member at each meeting. FRED L. HAYNES District Manager 
Dictaphone Corporation —_ 

Millinery Firm Moves. Texas Millinery Tire Firm Established. Dal-Tex Tire | | 79)°,\.““"" dant cae 





Company has moved into larger quarters Company, distributors both wholesale 
at 1815% Young Street. Max Goldberg, and retail of Michelin and Kelly-Spring- 
owner, said the conden has a five-year field tires, has opened for business at FORREST AND COTTON 
lease on the 3,700-square-foot building. 1821 Levee Street in the Trinity Indus- Consulting Engineers 
New equipment has been added. The _ trial District. Thomas M. Howe is presi- 
company formerly was located at 1108% dent and George D. Snow is sales 
Commerce Street. manager. 





Praetorian Building 
Phone RA-4341 Dallas 


MATERIAL HANDLING 
EQUIPMENT RENTING 


e FORK LIFT TRUCKS 
e KARRY KRANES 
e PORTABLE ELEVATORS 
e ROLLER CONVEYORS 
e MECHANICAL HAND LIFTS 
e INDUSTRIAL TRAILERS e HOISTS e JACKS 


Yivy rrhy 
SS wit pe 


: Why don't you rent a ee elevator a: pe TEXAS DELIVERY” 920 S. LAMAR 
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INTERNATIONAL FIDELITY 





INSURANCE COMPANY 








Here's the handsome office of Mr. D. G. Axline, 
Executive Vice-President of The International Fidel- 
ity Insurance Company ... completely furnished by 


Bennett's. 


nother: Fur 








PRINTING 
LITHOGRAPHY 
OFFICE FURNITURE 
OFFICE SUPPLIES 
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OCCASIONAL OFFICE 
CHAIR. “Dress up" your 
office with one of the finest 
chairs available for both 
beauty and comfort, in 
leather or plastic upholstery 
in most any color. Frame of 
kiln-dried hardwood with ex- 
posed portions of oak or 
genuine walnut. In Du Pont 
Fabrilite, $77.50. 


DALLAS, TEXAS 





niture installation 














Named Gillette Manager 


Cabell Cornish has been promoted to 
vice president and general manager of 
the Gillette Motor Transport, Inc., of 
Dallas. Mr. Cornish recently resigned as 
president of Southern Express, Inc., and 
has been prominently identified with 
“motor carrier activities in the Southwest 
and over the nation. D. Davison, for 
many years active manager of Gillette, 
has been appointed executive vice presi- 
dent. 





Cleaning Firm Manager 


Wesley Morrow has been named 
manager of Zenith Cleaners’ new service 
unit in Casa Linda Plaza. Mr. Morrow 
is a veteran of 25 years with the com- 
pany and formerly managed the Zenith 
Oak Lawn store. The new Casa Linda 
reception and delivery store is the sev- 
enth Zenith service outlet in Dallas. 


7) ae 


WILLIAM BOYLE has become direc- 
tor of the local U.S.O. at 1322 Jackson 
Street this month. Mr. Boyle has been 
program director of the joint Y.M.C.A.- 
U.S.O. operation in San Diego, Cali- 


| fornia, for the past seven years. 


DALLAS ¢ NOVEMBER, 1952 








EOE remeron manana 





earns 


npn. 











A ERROR eR TL 








Takes Public Works Job 


Jack H. Davis, former county engi- | 


neer, has been appointed director of 
public works for Dallas. Mr. Davis is 
former county engineer. He succeeds 
J. G. Rollins, who resigned to enter pri- 
vate business as a consulting engineer. 
Mr. Davis is a graduate of Southern 
Methodist University and formerly 
served with the State Highway Depart- 
ment. 


Directs Public Relations 
Jack Craddock has been named pub- 


lic relations director for the Luscombe 
Airplane Corporation in Garland. He is 
staff assistant to W. A. Tweedie, factory 
manager of the Temco subsidiary and 
co-ordinates inner-plant activities and 
publicity for employees. Mr. Craddock 
joined the Times Herald staff in 1951 
where he was state news editor prior to 
his present position. 


tA v.... F 


JOHN J. WILLBANKS has been 
named to succeed ERNEST W. WRIGHT 


as manager of the Dallas region of AC | 


Spark Plug Division of General Motors. 


Mr. Wright has entered private business. | 
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DALLAS 





COMMISSARY SERVICE COMPANY 
Industrial Caterers 


Operators of In-Plant 


Cafeterias, Restaurants and Canteens 
Dallas Representative encral Offices 
201 Reserve Loan Life Building 
RAndolph 9211 
Dallas, Texas 


ASSEMBLY PLANT 
KANSAS CITY, KANS. 


KANSAS CITY 


G 
BUICK-OLDSMOBILE-PONTIAC 








“Serving the Southwest over Forty Years”’ 


HUNTER-HAYES CO. 
ELEVATORS 


MONTGOMERY ELEVATORS—ROTARY OILDRAULIC ELEVATORS 
PEELLE MOTORSTAIRS—RESIDENCE ELEVATORS 


Repairs and Maintenance 


HOUSTON 
CORPUS CHRISTI 


SAN ANTONIO 
LUBBOCK 


DALLAS 
AUSTIN 














MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


Fidelity Union Building ® DALLAS ° Phone RA-5484 

















RESIDENTIAL — COMMERCIAL — INDUSTRIAL 
AIR CONDITIONING 















AND 
or or 
rtegertion REFRIGERATION eteigeraton 
CONTRACTORS 


DALLAS AIR CONDITIONING COMPANY 


1708 Cedar Springs Ave. Dallas Phone STerling 4451 














DESIGNERS AND MANUFACTURERS 
OF QUALITY STORE AND BANK 
FIXTURES SINCE 1922. 



































eta 


MANUFACTURING CO. 


SHOWCASE & FIXTURE — 





PHONE PRospect 7576 


1914 CEDAR SPRINGS © DALLAS 1, TEXAS @ 





| 


43 











44 





= High-Speed Freight Route... NOW IN SERVICE 


@ Sixteen million dollars and application of modern engineering 
skill have produced a new rail route between Chicago and Kansas 
City—a shorter, straighter, smoother route between these two 
great gateways. 

Over this new route, which includes a cut-off consisting of 49 
miles of newly-constructed railroad, Burlington freight trains are 
now operating faster than ever between Chicago and Kansas City— 
providing dependable service second to none. 

For the best freight service between Chicago and Kansas City, 
route “via Burlington.” 


CHICAGO 


OLD ROUTE 


M® NEW KANSAS CITY SHORT-CUT 


KANSAS CITY 





DALLAS e« 
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® Burlington’s diesel-powered time freights provide fast, dependable service over the new 
route between Chicago and Kansas City—also make important connections at both gateways. 


Here’s How the Burlington Has Invested $16,129,416 
in Finer, Faster Service between Chicago and Kansas City 











: 
' eae a pak: ne Ser ee, Sg Ie ia ad A aay nyeeny 
~ Pix we AES AG hee ZB, I Bae ¢ 
aa : : : | . 
7 : = - - 
pa 


‘ B ids ae 
°4,1 98,325 





: <7 Ballast, Fences a 
: 5%, “sq.209,34 > $1,173,296 $344,240 


BURLINGTON LINES . 
Sueryuhere Weot WAMU 


Chicago, Burlington & Quincy Railroad 


Colorado and Southern Railway A (] Te 
Fort Worth and Denver Railway 


AN ESSENTIAL LINK IN TRANSCONTINENTAL TRANSPORTATION 
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Burlington 


4 Route 
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hipping via EWED. 






is simple as A-B-C 







GALLUP 














LINKING WORLD PORTS 


and the 


MARKETS OF AMERICA 


“Any commodity, any quantity, anytime.” 


RT WORTH ano DENVER RAILWAY 


CHICAGO, BURLINGTON & QUINCY RAILROAD 
COLORADO AND SOUTHERN RAILWAY 


R. A. Craig, Asst. Gen. Frt. & Pass. Agt., 112 South Field Street, 
Phone RI-9666, Dallas 1, Texas 


NO MATTER YOUR LIFE INSURANCE NEED 


there’s a Southwestern Life policy 
to meet your requirements 


FAMILY PROTECTION e BUSINESS LIFE INSURANCE 


GROUP LIFE INSURANCF 
ANNUITIES e PENSION PLANS 
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Assistant Vice President 
A. G. Wallace has been named assist- 
| ant vice president of the Lewis Grinnan 
| Company, Mortgage Bankers, in charge 
of the production department. Mr. Wal- 
lace, formerly associated with the mort- 
gage investment department of a large 
-insurance company, is a banking and 
finance graduate of Texas A.&M. Col- 
lege. He served as a lieutenant in the 
Navy before entering the mortgage in- 
dustry in 1947. Mr. Wallace has been 
with the Grinnan company since March, 
1952, in the production department. 





New Bank Officer 


James A. Isbell has been elected vice 
president in charge of the installment 
loan department of the Texas Bank & 
Trust Company. Mr. Isbell has been 
with the Texas Bank three months en- 
gaged in consumer credit research, to 
develop operational plans for an ex- 
panded installment loan department. The 
installment loan department will occupy 
a large area on the ground floor of the 
bank’s proposed new million-dollar 
structure, an ultra-modern auto-bank and 
storage garage to be built on the lot 
adjacent to the present Texas Bank 
Building. 
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Printers Elected to National Offices 


Reviewing the past year of the Master Printers Section of the Printing Industry of 
America, Bryan Snyder, left, was re-elected treasurer at the annual meeting in St. 
Louis, Missouri, last month. Looking on are William H. Egan, center, who was elected 
president of the Master Printers Section, and George H. Traylor, who was elected 
a director of the Printing Industry of America, representing the Dallas Graphic Arts 
Association succeeding Mr. Egan. Mr. Egan is president of the Egan Company and 
has been a director and member of the executive committee of the Printing Industry 
of America for the past four years and was its secretary in 1950. Mr. Snyder is 
president of the Johnston Printing and Advertising Company and Mr. Traylor is vice 
president of Haughton Publishing Company. 








Original Owners Buy 
Sani-Wax Company 


Original owners of the Sani-Wax Com- 
pany of Dallas, Mr. and Mrs. Wayland 
Boles, have repurchased the business 
from the C. W. Murchison interests to 
whom they sold it seven years ago for 
$500,000. 

Mr. Boles has assumed the presi- 
dency of the company with Mrs. Boles 
as secretary-treasurer. George A. Tren- 
holm, who headed the firm during the 
Murchison ownership, will remain as 
general manager. 

The company’s principal product is 
Sani-Wax, trade name for a woodwork 
and furniture cleaning wax, created by 
Mr. and Mrs. Boles. 

Headquarters for the company will 
remain at 2011 Cedar Springs. 
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A Dallas woman, MISS MARGARET 
LINSKIE, who uses the stage name of 
MARGARET (SKIPPY) LYNN, has 
been named chief of soldier entertain- 
ment for the Far-Eastern Command. A 
1942 graduate of Southern Methodist 
University, she has been in Japan since 


1950. 
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Strickland Announces 
Expansion and Officers 


Strickland Transportation Company, 
Inc., with home offices in Dallas, has pur- 
chased 50 new Trailmobile tandem trail- 
ers and 25 new gasoline and diesel trac- 
tors. 

L. R. Strickland. president, said the 
new equipment will augment the firm’s 
fleet of 450 units. 

In addition, Mr. Strickland announced 
the appointment of Leon J. Whitehead as 
director of compliance and safety for 
the company. Before joining the firm, 
Mr. Whitehead was with the Interstate 
Commerce Commission. He has 29 
years experience in transportation and 
industrial traffic management. 

Mr. Strickland operates in the states 
of Missouri, Tennessee, Arkansas, Louis- 
iana and Texas. 


LA a we 


Texlite, Inc., manufacturers of neon 
and plastic signs and enamel, has an- 
nounced the promotion of ROY C. 
BARBER to sales manager of the plas- 
tics division and BEN GRIFFIN, JR., 
who succeeds him as district representa- 
tive of the Dallas-North Texas district. 
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Employment Service 


“The Right Person for the Right Position’’ 


Since 1929 


Solve your personnel problems 
by calling... 


PR-4821 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 
room is invited. 


H. NESTOR DuVALL, Manager 


National City Building 
DALLAS 1!, TEXAS 


No Cost to the Employer 














30-Day 
Delivery 
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Women in Business 














ere Pearle Chuan 


By Joseph Sterne 


SHARP, shrewd diamond cutter 

walked into an Antwerp, Belgium, 
office early this year, obviously drooling 
over the profits to come. Trade was 
slumping badly. And a dollar-hungry 
cutter was always on the lookout for a 
diamond buyer from America — and a 
female diamond buyer at that. 

The cutter looked up at the attractive 
but then inscrutable face of Dallas’ Clere 
Pearle Chunn, opened a packet of bril- 
liant, flashing diamonds and quoted a 
price. Miss Chunn was in Europe on a 
diamond-buying mission. 

His early optimism soon was shattered. 

Miss Chunn’s voice turned hard as the 
gems before her. “I don’t blame you,” 
she told the cutter. “I'd like to get that 
much money for those diamonds myself. 
Good afternoon.” 

The chastened cutter left the room, 
soon came back with a lower price. 

“T’m not interested,” Miss Chunn re- 
plied. She had the assurance of a poker 
player with a full house, aces high, and 
she wasn’t going to be bluffed. The bick- 
ering went on till the next day, when the 
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cutter finally agreed to let Miss Chunn 
pick the choice diamonds in the packet 
— at a price that made his first offer look 
silly. 

As assistant to the president of Moore- 
DeGrazier Company, a leading Dallas 
wholesale jewelry house, Miss Chunn is 
almost alone in a man’s world. Her boss, 
Charles A. Moore, says he knows of only 
one other diamond buyer in the entire 
nation. 

Miss Chunn (she is Mrs. M. W. Gen- 
seke away from the office) is a career 
girl with Moore-DeGrazier. Fresh out of 
Sunset High School in 1929, she heard 
about a job opening in the jewelry firm 
and went down for an interview. 

President Moore threw a tough ques- 
tion at Clere. “Why do you want this 
job?” he asked. 

“T don’t know as I do. I'll have to talk 
it over with my family,” she replied, in- 
dependently. 

Thus began a remarkable business 
story. 

“Clere was no clock watcher,” Mr. 
Moore recalled recently. “She had a real, 


personal interest in the business and con- 
stantly asked for new responsibilities. 
One day she asked me how to grade dia- 
monds, I told her no one could teach her, 
that she’d have to work and study until 
she got the knack of it.” 

Many an evening when the office was 
deserted, Miss Chunn would remain at 
work studying gems, pouring over trade 
magazines and technical articles about 
jewelry. Even today, with more than two 
decades in the business, she takes corre- 
spondence courses from the Gemological 
Institute of America. On the curriculum 
are mineralogy, crystalography, geology 
and physics. 

And she is currently waging a cam- 
paign to set up a special laboratory in 
Dallas where emeralds, rubies and other 
precious gems can be tested and meas- 
ured on delicate specific gravity instru- 
ments. 

Miss Chunn is not limited to grading 
and buying diamonds. She has a hand in 
Moore-DeGrazier advertising, designs 
mountings, does a little selling in her 
spare time and is vice president of the 
Zonta Club, a Dallas business women’s 
service group. 

Music scales as well as precision jew- 
elry scales have played a big part in Miss 
Chunn’s career. Born in the little West 
Texas town of Rule, she was the fourth 
and youngest daughter of a combination 
pianist, voice teacher and choirmaster. 

Her father moved to Dallas when 
Clere was nine years old, and soon his 
daughter was showing off a coloratura 
soprano voice that often was heard in 
Sunset High operettas. “My family has 
the old English belief that anyone who 
can’t read music is just plain dumb,” 
she says. 

Clere went to Chicago and California 
to study voice, and several teachers ad- 
vised her to make music a career. 

She pondered long and hard, then de- 
cided a life away from her closely knit 
family would not be very pleasant. Miss 
Chunn keeps up with her music, however, 
as soloist with the First Church of Christ 
Scientist and other Dallas churches. 

In fact, she met her husband-to-be 
while singing at First Church. Mr. Gen- 
seke, a Quaker State Oil distributor, 
came up and introduced himself one day 
after services. And he was not long in 
learning Miss Chunn was a jewelry ex- 
pert. 

When he popped the question several 
months later, his fiancee informed him 
that she had already designed a wedding 
ring. 


DALLAS ¢ NOVEMBER, 1952 





EE 


yee. oe 








Dé 











City Councilman 

Clarence B. Kloppe, president of 
Seven-Up Bottling Company and an ac- 
tive Chamber of Commerce member, has 
been elected a Dallas City Councilman, 
succeeding L. H. Rideout, Jr., who re- 
signed. Mr. Kloppe is president of a 
Chamber committee promoting a Dallas- 
Fort Worth toll expressway. He is a vice 
chairman of the Chamber’s central high- 
way committee and the Greater Dallas 
Planning Council. 

ee 

Jones-West Mortgage Company has 

appointed ROBERT J. BOSWORTH 


mortgage loan solicitor and appraiser. 











Jas. K. WILSON invites you to 
meet Mr. Henry McConnell of 
their first floor men’s furnish- 
ings department. Henry has been 
serving the men of Dallas and 
the Southwest for a number of 
years and will be pleased to help 
you select your furnishings and 
hats from Jas. K. Wilson’s fine 


collections. 
Advertisement 
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aladmaster 


Gift Supreme 


CHEAT OR A REFUND OF 


© Guaranteed by @ 
Good Housekeeping 
a Hor ‘\) 
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Performs Miracles with Foods! od 
NOT SOLD IN STORES 
You've read about its marvels in magazines. Truly the wonder machine. IDEAL FOR THE BUSINESS 
MAN WHOSE HOBBY IS COOKING. Perfect for the Hostess who delights in serving delicate, 
beautifully-cut salads. Cuts paper thin chips...lacy cole slaw...shoestring and French-fried 
potatoes. Shreds cocoanut. Chops nut meats. Shreds cheese. Prepares baby foods, health salads 
and vegetable juices. Blades of rust-proof, stainless, 20 gauge cold-rolled solid steel. Completely 
chrome-plated. Easy to clean. You will thrill at its amazing speed and ease of operation. RUSH 
ORDER FOR CHRISTMAS DELIVERY. UNCONDITIONALLY GUARANTEED IN WRITING FOR 
EN YEARS. 
. wiie us for special discounts on business gift orders of 100 Saladmasters or more. 


one PUA RRibb §=SALADMASTER IS THE PERFECT BUSINESS GIFT. IT IS NEW 
SSC eee! 8... DIFFERENT...AND APPEALS TO ALL CLASSES OF 
PE MINCR le@slelcmmenitas PEOPLE. NATIONALLY ADVERTISED IN Esquire, Coronet, 
ie diated States House Beautiful, Good Housekeeping, House and Garden, 

at Z Sunset, Life and Fortune. 


PHONE TODAY — PRospect 4238 
SALADMASTER SALES, INC., 131-D11 HOWELL STREET, DALLAS, TEXAS 


Evpectally Designed for... 
MANUFACTURERS’ REPRESENTATIVES 
AND DISTRIBUTORS «xk kxkxk 


40,000 ADDITIONAL square feet of space have been added at 1108 Jackson, adjoining 
our present location in the 2nd Unit of the Santa Fe Building. Especially designed and 
laid out for Manufacturers’ Representatives, Distributors and others desiring office, 
display and warehouse space ALL UNDER ONE ROOF. Available with, or without 
air-conditioning and office building service. Call RA-7111. 


Complete with 


veck sent with order 





ESTABLISHED 1875 


. R. M. Waskom 


Cc. E. Bradley 
Sec’y-Treas. 


G. K. Weatherred e 
Vice-President 


President 
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WAREHOUSE CO. (77) 
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Plan a Happy/Retirement 
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How often have you thought of happy 
retirement days ... with time and money to 
do the things you’ve always wanted to do? 
You know, your Southland Life Represent- 
ative can show you the way to a financially 
secure retirement. He has helped many a 
man plan a better future. . . and realize his 
life’s dreams and ambitions. 

Call your Southland Representative now. 
The sooner you start your retirement plan, 
the better. And always listen to what your 
Southland Representative has to say, be- 
cause he has the answer to a happier, more 

secure future for you. 
\ 
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ASSETS OVER $156,000,000 
Insurance in force over $740,000,000 
Paid to Policyholders and Beneficiaries 
ever $100,000,000 


INSURANCE COMPANY 
JOUN W. CARPENTER, President Home Office: DALLAS 
“Serving Since 1908" 


Ask Southland Life to assist you in solving your 
mortgage loan or business expansion problems, 


LIFE @ ACCIDENT e@ HEALTH e@ HOSPITALIZATION e@ GROUP 








TWO GREAT NAMES 
IN AIR CONDITIONING 





yore 
V—— 
—= 
—— 
Vv 

vl 

= 


Z 
ye 
by 





Matthews Engineering Company 


2122 OLIVE STREET 


ah acla telco e Lele) 




















Heads Millinery Firm os 
Joe Harwell has organized Harwell 
Hats, Inc., a new women’s millinery 
manufacturing firm at 181514 Young 
Street. The firm has 37,000 square feet 
of operating space and features cocktail 


_and theater hats, tailored casuals and 


trimmed straws. Max Goldberg is vice 
president of the Texas-chartered firm 
and Murray Goldberg is the secretary- 
treasurer. 
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A former U. S. commodity inspector 
in Dallas; ROBERT L. PERRY, has 
been named sales manager of Samuels 
Packing Company, 3307 Lemmon Ave- 
nue. The company processes pork and 
sausage. 

sate 


T. L. CAMP, former Dallas district 
manager for the service division of De- 
troit’s Federal-Mogul Corporation, has 
been named to succeed N. A. MOORE 
as general manager of the division. Spe- 
cialized automotive parts are manufac- 
tured by the firm. 
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South-Central Modern Language As- 
sociation’s new vice president is DR. 
IMA H. HERRON, chairman of South- 
ern Methodist University’s English de- 
partment. 

ae 


Pierce Pump Company has added to 
its sales staff GEORGE A. PATTON, 
who will specialize in pump sales to con- 
tractors, industrial plants and munici- 
palities. 

rr 


Now an account executive and mem- 
ber of the creative staff of McMains, Inc., 
Dallas advertising agency, is TOM 
CRABTREE, a Floridian, veteran and 
Southern Methodist University graduate. 
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Receives National Award 


James G. Nichols of the Dallas’ Fine 
Arts Litho Company displays a statuette 
award given his firm in this year’s ex- 
hibition of printers’ and lithographers’ 
self-advertising at the Printing Industry 
of America convention. Advertising dis- 
plays were the major attraction of the 
P.I.A. gathering in St. Louis last month. 
Mr. Nichols’ successful campaign is a 
series of monthly mailing pieces bearing 
lithographed quotations by famous men 
on the American way of life. 


New Seminary Head 
Dr. John F. Walvoord has been named 
president of the Dallas Theological Semi- 
nary and professor of systematic theol- 
ogy. He was appointed at an annual 
seminary board meeting and succeeds 
Dr. Lewis Sperry Chafer, founder of the 
seminary and president until his death 
in August. Dr. Walvoord has served as 
registrar, associate professor, faculty 
chairman and assistant to the president 
in his 16 years at the seminary. 
7 7 + A 
Southwest Warehouse and Transfer- 
men’s Association has elected W. N. Mc- 
KINNEY and GUS K. WEATHERRED 


of Dallas directors of the organization. 
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It’s the unseen quality 

that gives you the extra 

margin of safety in 
Buitt with exceedingly high compression 

strength, Gaylord Boxes eliminate “weaving” or 

“toppling” in storage and in transit. 

That's just one more example of the economy of 

Gaylord controlled quality. 

Your nearest Gaylord representative is ready to help 

you with your packaging problems. Get in touch with him. 


GAYLORD CONTAINER CORPORATION 
General Offices: ST. LOUIS 








DALLAS: 7626 DENTON DRIVE 
Phone DIXON 1733 
CORRUGATED AND SOLID FIBRE BOXES + FOLDING CARTONS « KRAFT BAGS AND SACKS « KRAFT PAPER AND SPECIALTIES 
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COULD YOU 


SPEAK 


TONIGHT 


WITH CONFIDENCE, 
CLARITY AND SELF 
ASSURANCE...? 


Without warning, you are called to 
speak before a group of your friends 
or business associates. Would you 
face them with ease and confidence 
or beg off . .. because you are afraid? 
Now is the time to conquer fear. 








Successful Men and 
Women Often Lack 
Self-Confidence... 


Doctors, lawyers, business leaders, educators and many other men and 
women who have made outstanding advancements in their fields, quake 
with fear when asked to say a few words before a small audience. 


I Can give you SELF-CONFIDENCE! 


Effective speaking is the first step to conquering fear. Our 
course goes beyond a speech class. We develop a positive 
attitude in thinking. Learn to face impossible problems 
with a smile on your face and a smile in your voice. Get 
to know yourself. Then and only then, can you achieve 
self confidence. I have trained thousands of men and 
women. I can help you, too! 


A TYPICAL CLASS INCLUDES: 


¢ 





E. C. HOUSE 
Director General 
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ENROLL 
NOW! 


Telephone me at PRospect 0945 for further information on our 15-week course of instruction. 
Ciasses meet once a week for a three-hour evening session starting at 7 o'clock. 

$86 for entire course, including all books, if paid in installments. 

$76 it paid in full when enrolled. 


Efficiency . Institute 


2006 N. ST. PAUL ¢ P. O. BOX 294 © DALLAS, TEXAS © PR-0945 
A Texas Institution 
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Telephone Company Official 
Walter G. Wright has been elected op- 


erating vice president and a member of 
the board of directors of the General 
Telephone Company of the Southwest. 
He has been in the telephone industry 
since he graduated from Rutgers Uni- 
versity in 1924 as an electrical engineer. 
Mr. Wright is former chief engineer 
with the General Telephone System for 
General Telephone Company of Michi- 
gan. 
0 Rome 


LIEUTENANT COMMANDER L. P. 
BAIRD has been released from active 
Navy duty and is resuming his life as an 
underwriter of the Dallas city agency of 
Southwestern Life Insurance Company. 
A graduate of Southern Methodist Uni- 
versity and a Marine during World War 
ll, he was called to active duty two 
years ago this month. 








Santa Claus Costumes 
FOR RENT 


Complete With Beard, Wig and All Accessories. 


DALLAS COSTUME SHOPPE 


3400 Parry DALLAS Phone HU-4163 








NORTH TEXAS TRAFFIC BUREAU 


TRAFFIC MANAGEMENT 
FREIGHT RATE ADJUSTMENTS 
ED. H. PIERSON, Manager 


1517 Praetorian Bidg. Phone STerling 4385 
DALLAS 








BAKER irrsiceration 
TEXAS 


REFRIGERATION & 
ENGINEERING CO. 


158 Express—Dallas—PR-3224 
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Tennessee Dairies Chief 


Lindsley Waters, Jr., has been named 
president of the Tennessee Dairies, Inc., 
following the retirement of his mother, 
Mrs. Lindsley Waters. Mr. Waters served 
as vice president and general manager 
from 1945 until his recent promotion. 
Other officers are W. E. Waters, vice 
president in charge of sales; K. L. Wa- 
ters, vice president in charge of produc- 


tion, and Dan C. Waters, assistant secre- | 


tary-treasurer. 





Enters Insurance Field 


Mrs. Marjorie Hynds, wife of the late 
Nat Hynds, has accepted a position with 
the Acacia Mutual Life Insurance Com- 
pany. Her husband was formerly branch 
manager of the agency now under the 
leadership of W. B. (Bill) Orman. Mrs. 
Hynds is a graduate of Texas State Col- 
lege for Women. She has taught school 
at Barstow, Texas. 
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Studebaker Corporation has appoint- 
ed PAUL E. BUTCHER as district man- 
ager of the Dallas branch office. He pre- 
viously was a car distributor in the Dal- 
las area. 
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Make hers the best Christmas ever with this 
marvelous WHEARY Luggage from PADGITT’S... 


STREAMGARD 


Famous Streamgard construction in rawhide. Heat-welded frame 
of three-ply basswood, armored with Wheary patented stainless 
steel “‘gards” and polished chrome corners. This beautiful 11- 
piece ensemble includes cases for men and women. See this... 
and other fine luggage for Christmas giving at PADGITT’S... 
Two famous names! Wheary — no finer luggage made, backed 
by PADGITT’S, serving Dallas for 84 years. 


Store No.1 — 1020 Commerce 
Store No. 2— Rio Grande Bldg., corner Field and Elm 





PADGITT BROS. CO. 





JANITORS ° MAIDS ° WINDOW CLEANERS e HOUSE CLEANERS 


ACME BUILDING MAINTENANCE CO. 


1901-15 LAWS STREET FRANK C. JONES PHONE RA-7660 


SIDEWALK WASHING » HOT FLOOR WAXING 


STEAM CLEANING ° 














Appraisal Engineering Service, Inc. 
Scientific Valuations in the Southwest 
Over 30 Years Experience in Appraising Lands and Buildings 
Porter Lindsley 
Phone JU-0511 


Henry P. Inge T. J. Hayman 


2115 Butler Street Dallas, Texas 
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Insured Safety 
Sound Management 
Convenient 

Maximum Return 





Ground Floor Mercantile Securities Building 
1713 Commerce Street, Dallas Riverside 4191 
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( KLIMIST STORE FIXTURE MANUFACTURING CO. 
DESIGNERS AND MANUFACTURERS 


of CUSTOM MADE and 
UNITIZED STORE FIXTURES 


Immediate Delivery — Remodernize Now 
Visit Our Complete Show Room at 1107 Jackson Street 








Secanoan Or Phone RI-5260 a 
H7...FROM THE START/ 
= 4 Good Paving Costs Less 






for it lasts So much longer 








ae 
A good paving job must start right and must be 
finished right. This takes experience and equip- 
ment. Texas Bitulithic, points with pride to 45 
years of laying better paving in Texas. Let one 


of our Salesman Engineers give you the facts as 
to why our paving will save you money. 


Concre paid Aephalt 


See us first for estimates 





Phone Riverside 3531 


2121 Irving Boulevard 











Heads School Group 


T. H. Rutherford, president of Dallas’ 
Rutherford-Metropolitan School of Busi- 
ness, has been elected president of the 
Southwestern Private Commercial 
Schools’ Association. Mr. Rutherford 


_was named to the presidency at an an- 


nual convention in Galveston. The asso- 
ciation is composed of schools from 
eight southwestern states. Delegates 
voted to meet in Dallas in 1953. 
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MRS. ALEX F. WEISBERG and 
J. B. H. HENDERSON have been named 
to the board of directors of the Dallas 
Art Association. New trustees include 
MRS. ALBERT D’ERRICO, ROBERT M. 
OLMSTEAD and PHILLIPS BROOKS 
KELLER, JR., one-year terms; MRS. 
JOHN R. McLEAN, MRS. EDWARD S. 
MARCUS and H. N. MALLON, two-year 
terms, and MRS. HENRY C. COLE, JR., 
CHARLES J. PAYNE and H. R. AL- 
DREDGE, JR. 


Fah et 


A. Harris & Company has announced 
the appointment of GERALD MOURY 
as art director and SAM SHAFFER as 
assistant window display manager. Mr. 
Moory first joined the advertising de- 
partment as layout artist and later head- 
ed the layout division. Mr. Shaffer 
worked at A. Harris two years prior to 
1946. 
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HARRY KREWSON has been named 
chairman of the Society of Automotive 
Engineers Club recently organized at 
Southern Methodist University. Other 
new officers include BERNARD J. BAG- 
LEY, vice chairman; RAYMOND L. 
GALLAHUE, JR., secretary, and 
JAMES B. TAYLOR, JR., treasurer. 
Club sponsor is PROFESSOR C. A. 
BESIO. 
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Aeronautics Representative 
Captain Charles M. Jett, U.S.N., is the 


new Bureau of Aeronautics representa- 
tive in Dallas. He succeeds Captain A. C. 
Olney, Jr., U.S.N., retired. Captain Jett 
came to Dallas from Dayton, Ohio, 
where he directed the administration di- 
vision, Bureau of Aeronautics general 
representative. He enlisted in the Navy 
in 1924, graduated from the U. S. Naval 
Academy in 1931, completed flight train- 
ing in 1933, and saw action in World 
War II. 





Receives Promotion 


James E. Kennedy has been promoted 
to assistant sales manager for tires of 


the U. S. Rubber Company. Mr. Ken- 


nedy formerly was tire sales manager of | © 
the midwestern division with headquar- |/ 
ters in Dallas. His promotion was an- | 
nounced in New York. Mr. Kennedy || 


joined U. S. Rubber as a salesman in 


Dallas in 1938. He served a year as man- || 


ager of farm tire sales in the New York 
general office, then returned to Dallas as 
district manager. He was made midwest- 
ern manager last year. 
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TECHNIPLAN 


the modern solution to office 





ZL 
i 
arrangement that increases NN 
worker efficiency and saves space 


... based on time and motion ,FTHE DORSEY COMPANY 
studies. See our display. DORSEY BUILDING « DALLAS 

















Listed and Unlisted Bought 
dete te Stocks & Bonds Sold 
Municipal Bonds Quoted 
D&zas [on SecuRmEes (oxeanxe 
wv 

DALLAS, TEXAS FORT WORTH, TEXAS 
502 Dallas National Bank Bidg. 423 Fort Worth National Bank Bldg. 
TELEPHONE: RI-9021 s TELETYPE: DL 390 * TELEPHONE: ED-1248 


Member Midwest Stock Exchange 




















mr. employer... 


the “rush” is on 
at “Coffee Time”... 





our business is “HOT COFFEE” 
delivered daily TO YOU... 


wth deliver ee As tough as traffic is in Dallas, we manage to get 
Hot Coffee steaming hot coffee to thousands of industrial 
direct to workers and downtown employees on time, every 
. morning. And right in their plants or offices. No 

¢ Business Offices rushing, no tedious elevator rides and no wait- 


ing in line. 

You sit right in your office and relax over a cup 
of Dallas’ finest coffee. And you get service like 
this for less than it cost at a restaurant, plus a 
big saving in time. 

It’s time you looked into this service of ours. 
e Social Events Just call PRospect 5789. 


e Industrial Plants 
e Company Parties 


e Business Meetings 


CALL 
PR-5789 


CALL 
PR-5789 





1426 N. INDUSTRIAL e DALLAS, TEXAS 





TRINITY INDUSTRIAL DISTRICT 


Shown at the left 
is the new home 
of Emerson Radio 
in Trinity Indus- 
trial Park, a part 
© of the Trinity In- 
y dustrial District. 





For information ian the Trinity Industrial District consult your real estate broker or... 
INDUSTRIAL PROPERTIES CORPORATION ¢ 401 Republic Bank Bidg. ¢ RI-6552 

















Advertising Manager 


Frank Smith has been promoted from 
advertising production manager to ad- 
vertising manager for A. Harris & Com- 
pany. Mr. Smith joined the Dallas de- 
partment store as a layout artist in June, 
1950, after graduating from North 
Texas State College, Denton. Mr. Smith 
succeeds Harry Silverglat who has been 
boosted to sales promotion director. 





Acting Clinic Director 

Dr. Maudie Marie Burns has been 
named acting director of the Dallas 
Child Guidance Clinic, marking the first 
time in its 28-year history that a woman 
has been in this capacity. Her work at 
the clinic will be on a part-time basis, 
enabling Dr. Burns to continue her pri- 
vate practice. She has been assistant 
medical adviser for women at Cornell 
University, assistant physician at the 
Hudson River State Hospital and resi- 
dent physician at Wellesley College, 
among other positions with hospitals and 
clinics. Since 1945 Dr. Burns has had a 
private practice, specializing in psychi- 
atry and psychoanalysis in West Hart- 
ford, Connecticutt. 
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that’s the time 
to call TESCO 


The odds are very much in your favor 
that you can produce your new-design 
products faster, stronger and more 
economically with TESCO steel castings 
As an added service, TESCO has 


established a product engineering 
department to work with 





manufacturers and design engineers 
while their products are still in 
the development stage. 


Let us show you case histories 
of how this added TESCO 
service has worked to the 
advantage of other Gulf Coast 
manufacturers. Do you have 
a product in mind 
now? Call us! 
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GOOD CASTINGS HOUSTON, TEXAS 
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TESCO is the most experienced foundry on the Gulf Coast 
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The House That Service Built 


%& MACHINE TOOLS—PORTABLE ELECTRIC TOOLS 
% WOODWORKING MACHINERY—AIR TOOLS 
% AIR COMPRESSORS—ELECTRIC MOTORS 
% WELDING EQUIPMENT—GRINDING WHEELS 
% INDUSTRIAL SUPPLIES—HAND TOOLS 


MACHINERY SALES & SUPPLY CO. 


3405 COMMERCE ST. —DALLAS— PHONE RI-6701 
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| Joins Advertising Agency 


— 





Brooks Keller has joined the staff of 
Laughlin-Wilson-Baxter & Persons, ad- 


| vertising agency. He is a writer, televi- 


sion producer and general advertising 
man and has been with another Dallas 
agency for the past two years. Mr. Keller 
is a vice president of the Dallas Council 


on World Affairs. 
ae Te 


L. G. FREDERICK has been elected 
president of the National Association of 
Colleges of Mortuary Science. He is vice 
president of the Morticians Supply Com- 
pany and is president of the Dallas In- 
stitute of Mortuary Science. 


| Se dee 


BOB HAMMETT has been elected as- 
sistant cashier of the Texas Bank & 
Trust Company. Mr. Hammett, manager 
of the bank’s automobile financing divi- 
sion of the installment loan department, 
was credit manager of the Alexander Mo- 
tor Company before joining the Texas 
Bank. 


A Te 


ALLEN C. GUNTER has joined the 
agricultural chemicals section of the Her- 
cules Powder Company of Wilmington, 
Delaware. His headquarters are in the 
company’s Dallas offices in the Gulf 
States Building. 


a ee 


Five Dallas certified public account- 
ants who were elected recently members 


| of the American Institute of Accountants 


are CHARLES J. ANTHONY, PAUL C. 
BLACK, NORMAN J. LUKE, JAMES 
DOUGLAS ROSS, and WILMER E. 
SNELL, JR. 


Ae 23k 


New Dallas representative of the 
Southwest Reserve Life Insurance Com- 


pany is BILL GARRETT. 


DALLAS ¢ NOVEMBER, 1952 








en 





Ai 


bee 
der 
cra 
as 

sen 
Ter 
na\ 


fiel 


reg 
con 


DAI 








Airlines Representative 


J. J. Evers has been named district 
representative of the K.L.M. Royal Dutch 
Airlines for the Texas, Oklahoma and 
New Mexico area. He has been with the 
airlines company since 1937 and since 
then has worked for the company in vari- 
ous European countries and in South 
America. Mr. Evers’ offices are in the 
Southland Annex Building. The com- 
pany began operations in 1919 and now 
encompasses North and South America, 


the Caribbean, Europe, South Africa, | 


Asia and Australia. 





Aircraft Executive 

Retired Navy Captain A. C. Olney has 
been named special assistant to Presi- 
dent Robert McCulloch of Temco Air- 
craft Corporation. Captain Olney served 
as Dallas Bureau of Aeronautics repre- 
sentative for three years before joining 
Temco. He has 26 years’ experience in 
naval aviation. At Temco, he will direct 
field service work on military aircraft. 


t.. +e 


WILLIAM S. CLARK has been named 
regional manager of budgets and cost 
control for the American Airlines. 
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LANDAUER, GUERRERO and SHAFER 


CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue JU-9562 








REAL ESTATE LOANS 


Commercial 
Industrial 
Residential 


“Real Estate Financing Since 1908" 


MURRAY 


INVESTMENT COMPANY 
Convenient Ground Floor Location 


Several Parking Stations Just a Few Steps Away 


1315 Why not use our conference Between 
vs i ? 
Pacific Telephone STerling 3361 for Field & 
Ave. information. Akard Sts. 
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Get the Truck Body 
With the 
EXCLUSIVE 


Features... 


.., wall and top welded inseparably in a five-sheet-thick steel truss... rear corner 
posts of doubled heavy steel section welded at six key points... one-piece, 18-gauge 
steel walls strengthened with vertical corrugations turned inward... bottom rail 
ingeniously tied to cross-members, wall panels and flooring... these are a few of 
the exclusive truck body features that make NABORS the truck operator’s favorite. 
Bodies available in either standard or low-mounted design. Optional rear door and 


tail gate assemblies. Write for catalog. 
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Factory & Offices, 
Factory Sales and Ser 
HOUSTON 3, TEXAS—4201 Harrisburg Blvd 
MEMPHIS, TENN.—206 South Pauline St 


JACKSON, MISS.—727 South State St 
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ific Gravity, Electrostatic 
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& Company 
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HE above illustration shows the interior of a Katy Railroad passenger 

coach of the seventies. The early railroads not only provided transporta- 
tion for new settlers for Texas, but also did a tremendous job of promoting 
immigration to the Southwest. Texas and the Southwest needed people. In 
1870 the population of Dallas was only 3,000 and 10 years later it had more 
than tripled to 10,000. In 1888, just six years after the first electric arc lights 
came into use in Dallas, the pioneer firm of Sutton, Steele & Steele, Inc., was 
founded primarily to manufacture and repair DC generators for power plants. 
This served as one of the foundation stones for an international business 
in separation equipment. Today, with a subsidiary. manufacturing plant in 
Canada, the firm is recognized as one of the nation’s leading manufacturers 
of separation equipment for the mining and food industries. In 1925 Sutton, 
Steele & Steele was awarded the John Price Wetherill medal by the Franklin 
Institute. The above illustration is one of 46 appearing in a history of the 
Katy Railroad recently. published by the University of Oklahoma Press, 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable service through 
long periods of prosperity and adversity. The Dallas business pioneers listed on 
this page have progressed with the city they have helped to build. Their long and 
successful operations point up to the economic power and stability of the com- 
munity. They are counted as “old fri¢nds” by thousands of satisfied customers 
in the Dallas Southwest. 
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OUT FRONT... pauas .... 





GLO CLEANING SYSTEM with branches 
strategically located in suburban areas, 
utilizes considerable glass to create inviting 
modern ‘‘fronts."’ Shown is the Lemmon Ave- 


CALL US FOR 
=U, nue branch which illustrates how to achieve 
a spic-and-span effect so desirable in the 
OF EVERY 


DESCRIPTION laundry and cleaning business. 





BINSWANGER & COM- 
PANY of Dallas is proud to have 
worked with owner L. B. Billingsly, 

a designer J. S. Latta, and with Tru- 
Csi ett Shuffler (who had charge of 
construction) in furnishing the 
tempered TUF-FLEX glass door, 
Libbey-Owens-Ford plate glass, 
/ and Brasco metal settings which 
C hand: ly complement the ex- 
saris os panse of gleaming glass. 


) 


Binswanger +co. 
97) ng oe 3 










2019 N. Lamar Phone PR-7751 





62 DALLAS « 





NOVEMBER, 1952 











ay eS 


>> >SSSS\V 


“Bam: 


‘ » WY QTE ARERR RE 

















Competition. 
is the life of <* 
the. \ 


= 


noes 


SSS > 
c G 
va] 


a 


oe eeeeee#eeseee#ee#eee8e#eeee#e#ee#eeee e 



















OIL BUSINESS 


The demand for oil increases every year. 

Americans need more oil for more automobiles, 
for more airplanes, more ships, more high speed 
locomotives and more of many things besides. 

And just as one merchant competes with an- 
other for your business, oil companies compete 
for it, too— for the gallons of gasoline and quarts 





of motor oil you buy; to supply the ships, the 
locomotives, the industries, the airplanes. 

The competition is intense, and it spreads 
throughout the industry. Oil companies compete 


HUMBLE OIL & REFINING CO. - HUMBLE PIPE LINE CO. 


with each other to find and produce more oil. 
Pipe line companies vie with each other to develop 
low cost transportation. Refineries compete to 
supply more and better oil products. Salesmen 
compete on the basis of quality products and the 
service rendered. 

It’s a good thing, this competition, a healthy 
thing. It is the life of the oil business; it keeps 
the industry vigorous, progressive, enterprising. 

But its chief benefit is to you and other Ameri- 
cans. Competition within the oil industry discovers 
and develops a natural resource necessary not only 
to modern living but to national defense. It sup- 
plies you and the country with continuously im- 
proved petroleum products; today, two gallons of 
gasoline do work that required three in 1925, 
but the gasoline costs no more 
than it did then. 
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‘The Stone Company, Inc., with 
offices at 1716 Plantation Road, 
are distributors of heating and 
air-conditioning equipment and 
manufacturers and distributors 
of termite control materials. 
A. C. Stone, ‘President, tells us 
that his firm has used our Drive- 
in-Deposit service five times a 
week for the past five years. 
“This method of making bank 
deposits enables one man to do 
the job instead of two. It elimi- 
nates circling the block in heavy 
trafhc or searching for a 
parking place. You'll 

find it cuts banking 

A. C. Stone, left, helps Marion F. Coerver, Sec.-Treas., time in half by en- 
check out an air-conditioning unit. y me | A ee abling you to drive 

right up to the teller’s 

window without ever 

leaving the car... make 

bank deposits with ease and convenience as 


you drive in on Commerce... out on Main.” 


MERCANTILE NATIONAL BANK 


at Dallas 
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